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Muc tiéu chuong 1

Gilp sinh vién hé théng hoa lai kién thuc cua
moén hoc Marketing va nhin thdy méi lién hé gitra
hoat dong Marketing va Quan hé cong ching (PR).
“Hiéu PR 14 gi, tim quan trong ctia N0 va nhimg
hoat dong cua PR t(én thi truong.

<Nhan thic duoc vi sao ngay nay cac doanh
nghiép can c6 c4c hoat dong PR.
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Muc luc chuong 1

o PR Ia gi? Méi lién hé gitra PR va Marketing

ef 10 ddi twong PR can huwéng dén

o Céc hoat dong PR

6 Vi sao doanh nghiép can lam PR

6' Nhan sy lam PR

6 Nhu cau PR tai Viét Nam
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1. PR Ia gi? Méi lién hé giita PR va Marketing

Hay cho biet cac hoat dgng co
ban cua Marketing la gi? Sap
x€ép no theo dung trinh ty!

IS

( N\
1. PR la gi? MGi lién hé giiira PR va Marketing

“Public Relations is a management
tool that creates positive
relationships through

communication with the people upon
whose support the success of the
business depends. ”

Dennis L Wilcox, Phillip H Ault, Warren K Agee (1998),
Public Relations: Strategies and Tactics, 5" Edition,
Longman, trang 4.
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1. PR Ia gi? Méi lién hé giita PR va Marketing

Public relations practice is the art of social science in
analyzing trends, predicting their consequences,
counseling organization leaders, @and implementing
planned programs of action which will serve both the

organization and public interest.
The 'World Assembly of Public Relations Associations —

PR handbook, Jim R. Macnamara, Prentice Hall Australia, 1996
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1. PR Ia gi? Méi lién hé giita PR va Marketing

“PR 1& ngieoi khéc néi vé minh con qudng céo 1a minh néi vé
minh. PR mang tinh khach quan cao, thuwong dung cac
phuwong tién trung gian dé thong tin tuyén nuyén, tao dung
hinh anh cho nén moi thong diép dén véi'cac nhom doi twgng
tiéu dung dé dang duwgc chip nhgn hon, it thé hién tinh
thwong mai hon. Nguwoi 1iéu dung khi ziép nhdn thong tin vé
hang hod, dich vu thi)'&ﬁg cam thdy thoai méi va dé tin hon”.

PGS-TS Ta Ngoc Tan — Giam doc Hoc Vién Béo Chi

-~

Nghé PR Ia gi?

La mét trong nhitng nghé sang gia va dugc binh
chon & nghé “hot” nhét hién nay.
Nghé PR 1a nghé thwe hién céng cu giao tiép rat linh
hoat trong linh virc marketing, nhikng théng diép
truyén théng clia doanh nghiép muén g&i dén khach
hang mét cach khach quan nhét phai st dung PR.

+ T mét bai béo viét vé throng hiéu, dén mét chuong
trinh tai tror, hay mét sw kién hoanh trang.... chinh 1a
nhi*ng hoat déng PR dién hinh.

2. Mudi déi tugng PR can hudng dén
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1. Quan hé véi cac co quan truyén thong
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2. Mudi déi tugng PR can hudng dén (tt)

2. Quan hé véi cac co quan cong quyen.
3. Quan hé véi cac td chirc doan thé,
4. Quan hé voi gidi hoat dong x& hoi.

5. Quan hé vé6i gi6i dau tur, t chire tai chinh.
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2. Mudi déi tudgng PR can hudng dén (tt)

6. Quan hé voi nhan vién cong ty.

7. Quan hé voi khach hang.

10. Quan hé v&i'ddi thii canh tranh.

8. Quan hé vai nha cung cap. ;
9. Quan hg véi nha dai ly, trung gian. ﬁ
527
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3. Cac hoat dong PR (tt)
Press
Release —
Customer
Conference
Launch
Rgiétionship | Produict
flanagement
____"C___,
J




Théng cao bao chi

Press
Release
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Chio mimg san phim nuos 1 3
Nudc 2000.000 wi .
twong

Chinsu

Road show

Road show

Moai ding thi keo Mentos Power Gum
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GiGi thiéu san phadm
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Té chic su kién

Wond Cyber Games 2002
Gidl Games 1ban o — Yong I tuyén tal Vidt Nam
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Giai quyét khung hoang
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4. Vi sao doanh nghiép can lam PR
Sw that thé nao?
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PR >< Marketing

Marketing PR
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PR and Marketing Mix

o

% PR should be an integral part of the Marketing Mix.
» PR plays a tactical role in the Marketing Mix BUT it is now
becoming a full strategic partner in the marketing process. Why?
v Marketers have realised that it is not enough to build awareness &
recognition you also have to build relationships. Only PR can do
this.
« The latest trend is to afford PR a central role - This is a concept
at the heart of the Integrated Marketing Communications (IMC).
% The thinking behind IMC is that when all brand & corporate
communication;|is ~ strategically integrated & managed, the
positive impact on the consumer is far greater than the impact
achieved when advertising, sales promotion, product packaging,
PR and other communication disciplines are planned &
executed independently.
The “Marketing Report” research study, 1999
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PR >< Quang cao

Adbvertising vs. Public Relations
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We cre ¢ grect They cre a great ‘
compenyl compaeny!
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PR and Advertising

= PR & advertising go hand in hand. They are both
necessary if you want to ensure that your message
is heard. Many new products have failed simply
because there is no build up or market education
and hence advertising spend was a waste of money.
= “2/3 of marketing directors ‘and brand managers in
the US believe PR.is just as important as advertising
in building brand'awareness.
= 80% believed that PR was MORE important than
advertising in creating brand credibility.”
The “Marketing Report” research study, 1999
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5. Nhan su’ lam PR
* Ho ludn tao strc séng cho thuong hiéu bing nhiing churong trinh ¢ong
dong that gia tri
+ Ho luén c6 nhirng gidi phap séng tao cho thurong higu, ludn san lang cung
cap nhitng théng tin dé nguéi khac néi hay cho thuong hiéu cda minh.
+  Ludn nang dang thiét Iap nhip ciu théng tin giira thirong hiéu va khach
hang théng qua cac phurong tién truyén thdng mét cach hiéu qua.
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Yéu cau doi vdi nquoi lam PR
>Kha nang té chire, didu khién doi nhém
»Kha nang viét, bién soan, hiéu dinh
»Kha nang chup anh, quay phim
»Kha nang lam MC
»>Hoa déng
»Séng tao
»Ham hoc héi
»Nang déng
»Quan hé réng
N\ i
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Nhu cdu PR tai Viét Nam

Biéu do 2: Nhimg dich vu Marketing dugc siv dung trong nim 2009
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Quang cdo Nghién cir thi t\lnl.xlmmuc
kién, Acmanm\ mrimg

Ngudn: Report PR Industry, FTA Research, 2009 %
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6. Nhu cidu PR tai Viét Nam (tt)

SPONTANEOUS AWARENESS IMPORTANT FACTORS
OF PR/EVENT AGENCIES FOR CHOOSING A PR/EVENT AGENC
Max Communication Creative
Venus Professional diient services
Galaxy Good problem handling
Goldsun Good communication Jw Client
Dat Viet 2
2V Business understanding
Mai Thanh N )
R . Valuable recommendation
Masso Cost effective
Stariit Marketing/branding knowledge
Events Good fieldword quality
Cat Tien Sa
Good delivery time
VMC
e Confidentiality
Metal Market insights
Stormeye Flexibility
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