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MUC TIEU MON HOC
e Biét cac thuat ngit va khai niém co ban trong nganh.
o Biét cach phan tich cc sy kién, di¥ liéu va cac hién
twong, cdc xu hudng tiéu dung mai.
e Biét mot s& phuong phép co ban dé phan tich va phat

trién san pham mai.
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PHUONG PHAP HOC

e SV vao http://Ims.ueh.eduvn = B& mbn
Marketing = Quan tri SP m&i

e S&r dung céc tai nguyén cla 1&p hoc, hoan thanh
cac bai tap online, doc cac bai doc va thyc hién
quiz can thiét d& hoan thanh khod hoc.

(D) HE THONG HoC TRUC TUYEN

CHUC NANG MT1 TRE|
PHAT HIEN DAO VAN
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NOI DUNG MON HOC

[ PHAN | NOIDUNG | _ TAILEU |
8 (6] [N TT/XYM - Cach tan d6i moi Chapter 1 —The
2 budi (innovation) Strategic Elements
- Tam quan trong cta SPM  of Product
- Cac thanh phan chién lwgc Development
clia phét trién SPM
- Quy trinh phat trién SPM  Chapter 2 — The new
products Process

Xac dinh co hoi Chapter 3 —

(opportunities Opportunity

identification) Identification and
Selection
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Concept Generation Chapter 4 — Creativity
- Concept Statement  and the Product
- Cac phwong phap tim Concept
hiéu ngudi tieu dung  Chapter 5 —Finding and
Solving Customers’

Problems
Kiém dinh va dénh gid  Doc thém:
Thuyét trinh Chapter 10 — Full Screen

Chapter 11 — Sales
Forecasting and
Financial Analysis
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1 -PV diéu tra cong viéc QTSPM tai doanh nghiép
-PV nghién cltu so sdnh quy trinh QTSPM tai DN
Kiém dinh concept statement

Lap k& hoach Marketing cho viéc ra mat san
phadm
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CAU TRUC BPIEM HOC PHAN

e Bai tap ca nhan 10%
* Bai tap nhom 20%
o Thuyét trinh 20%
© Thi KTHP 50%
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TAI LIEU HOC

e Merly Crawford & Anthony Di Benedetto, 2015, New

Products Management, 11t ed., McGraw-Hill.
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