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- Lecturing content rely mainly on the ESSENTIALS OF
MARKETING RESEARCH, Joseph F. Hair, Jr./ Mary Wolfinbarger
Celsi/ David J. Oritinau/ Robert P. Bush

- The books of statistic and SPSS is necessary to practice data
analysis
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Assessment

Research topic session 2
2 Research proposals X X session 3
3 Sampling designing X X session 4
3 Designing X X session 5
questionnaires
4 Collecting data session 6
5 Data analysis and X X session 8
reporting
6  Presentation X X session 9

Subject content, objectives and activities
in class and LMS

v

Objective 1 Objective 2 Objective 3 DotabJEClIIVe_4&
The role & value of Research Research design & a ana.y5|t§
marketing research development Gathering data Eom ezl

research findings

Identify and clarify | Sampling theory &
information needs methods
P —
[ Specify research Megsurement @ ] Data processing by
objectives esigning SPSS
questionnaire
_ —
] Writing research . ] Research report &
proposals Crlleaigetia presentation
(D Lecture presentationin class (D Assignment in class () Group's project in class & LMS



Subject content and activites in class and

Objective 1
The role & value of
marketing research

Marketing research for
managerial decision
making

Marketing research anh
marketing mix variables

The marketing
research process &
Research
methodologies

LMS

Essentials of marketing research book

Chapter 1: Marketing research for managerial decision makin
- Marketing research and marketing mix

- Marketing theory)

Chapter 2: The marketing research process and Proposals

- Overview of the Research Process

- Phase I: Determine the research problem

- Phase II: Select the research design

- Phase lll: Execute the research design

- Phase IV: Communicate the results

Chapter 3: Secondary data, Literature reviews, and hypotheses
- Value of secondary data and literature reviews

- Conducting a literature review

- Internal and external of secondary data

Chapter 4: Exploratory and Observational research designs and data colletion approaches
- Value of qualitative research

- Overview of qualitative and quantitative research methods
- Observation methods

Chapter 5: Descriptive and causal research designs

- Value of descriptive and causal survey

- Descriptive research designs and survey

- Causal research designs

Subject content and activites in class and

Objective 2
Research development

Identify and clarify
information needs

Specify research
objectives

LMS

Reading Assignment Project
(In-class) [(YS))

Essentials of marketing research book - ldentifying - Research topic
Research - Research
Chapter 2: The marketing research process problem from problem and
and Proposals marketing objectives
- Determining the need for information problems
research - Developing
- Phase |: Determine the research problem research
objectives
Chapter 3: Secondary data, Literature (and research
reviews, and hypotheses model) from
- Develop a conceptual model specific
research
Chapter 5: Descriptive and causal research problem

designs
- Causal research designs

Reviews:
- Consumer behavior
- Marketing



Subject content and activites in class and

Objective 3
Research design &
Gathering accurate

data

Sampling theory &
methods

Measurement &
designing
questionnaire

Collecting data

LMS

Essentials of marketing research book - Developing
sampling plan

Chapter 2: The marketing research process and for a research

proposals project

- Step 5: Develop the sampling design and - Designing
sample size questionnaires

- Step 6: Examine measurement issues and for a research
scales project

- Step 7: Design and pretest the questionnaire
Chapter 6: Sampling theory and methods
Chapter 7: Measurement and scaling

Chapter 8: Designing the questionnaire

Reading Assignment Project
(In-class) [((WYS)]

Developing
sampling plan
for group’s
research project
Designing
questionnaires
for group’s
research project
Collecting data
for group’s
research project

Subject content and activities in class

Objective 4
Data analysis &
communicating

research findings

Statistic reviews
Data processing by
SPSS

Research report &
presentation

and LMS

by SPSS
Chapter 10: Preparing data for quantitative
analysis
- Editing and coding
- Dataentry
- Data tabulation

Chapter 11: Basic data analysis for quantitative

research

- Value of statistical analysis

- How to develop hypotheses

- Analyzing relationships of sample data

- Comparing means: Independent versus related
samples

Chapter 12: Examining relationships in
quantitative research

Chapter 13: Communicating marketing research
findings

SPSS textbook

Reviews
Statistic

Reading Assignment Project
(In-class) (WS

Essentials of marketing research book - Data analysis

Analyzing
collected data
of group’s
research
project
Writing
research
report
Research
findings
presentation
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Research
topic

2 Research
proposals

Sampling
designing

4 Designing
questionn
aires

LMS activities schedule

ctru sinh vién thiét ké phiéu diéu tra thu
thap di liéu bao gébm:
Phan gan loc déi twong
Phan néi dung nghién ctru chinh
Phan thong tin ca nhan ngudi tra 1oi

Sinh vién thao luan theo nhém va lwa chon moét Gop y cho chu @& nghlen clu vé: session 2
chl d& nghién cu lien quan dén cac hoat ddng - Tinh kha thi clia dé tai
marketing va ndp cho giang vién thong quan Pham vi ctia d tai (qua rong hay qua
LMS nhirng ndi dung sau: hep)
Tén chl d& nghién ctru - Téndétai
Chu thé nghién ctu (Product, Brand or
Marketing activities)
Déi twong nghién ctru (Consumers
,Customers)
Dwa trén chl d& nghién cu da duoc chinh stva, Gop y session 3
sinh vién &ng dung cac phwong phap nghién Véan @& nghién ctu: Sy 18 rang cua
ctru tai liéu, thdo luan nhém, nghién clru kham dang thong tin sé& lam rd sau nghién
pha dé phat trién: ctru (M6 ta, So sanh, Quan hé)
Vén dé nghlen ctru: Neu 18 muc dich clia d& Muc tiéu nghién ctvu: Tinh day d0 va
tai nhdm giai quyét van dé& marketing gi; dang hop ly ctia cac bién sbé theo co s& ly
théng tin mong muén cung cp clia dé tai (md thuyét va tinh thyc té
ta, so sénh va quan hé)
Muc tiéu nghién clru va md hinh nghién ctu
(néu c6): Phat trién day du (theo co s& ly
thuyét va thyc té cla lanh viec nghién ctru)
céc bién s can lam rd
Sinh vién thiét ke ké hoach chon mau Gop y vé& sw ddy du va tinh hop ly ctia cac bién sb session 4
cho dé tai bao gom nham xac dinh phan & mAu va don vi mau
Xac dinh cac bién sé thé hién phan G6p ¥ v& kich thwdc mau
& va don vi mau
- Xé&c dinh kich thwéc mau
Phan bd han ngach va lap bang theo
doi
(Phwong phéap chon mau, cho phép sv
dung phuong phap phi xac suat)
Dua trén van dé va myc tiéu nghién Gop y: session 5

Tinh day da cla cac phan trong phiéu didu tra
- 86 lwong cau héi twong thich voi cac bién sé
trong muc tiéu nghién ctru
- Strdung thang do phu hop cho viéc phan tich
théng ké& nhdm cung cap thong tin (mo ta, so
sanh va quan hé) trong phan van dé nghién
cuwu
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LMS activities schedule

Collectingdata - Danh mét budi cho sinh vién di thu thap thdng tin ngoai thuc dia Khong cé

6  Data analysis Sinh vién lam viéc trén phan mém SPSS:
- Khaéi b4o co s& dir ligu
- Nhép di liéu nghién ctru vao may tinh
- Db bang di¥ liéu nghiéu ctru
- Phan tich céc kiém dinh théng ké

7 Writing Sinh vién dwa trén di liéu da phan session 7
research report tich viét bao céo trén powerpoint va
ndp bang bao céo cho giang vién
trén LMS
8 Presentation Sinh vién béo céo dé tai trudc 16p - Giang vién gop y truc tiép trén 16p Khong cé
9 Finalizing Sinh vién chinh stva bd sung béo cao - Giang vién cham bai b&o céo cubi cling Sau ngay
research report va ndp béo céo cubi cling lén LMS trén LMS (chiém 50% s6 diém moén hoc, thuyét trinh 7
thay thé ky thi cudi mon) ngay
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