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TONG QUAN

Quan hé cong chung

TS. BPinh Tién Minh

Muc tieu

oo

+% Gilp sinh vién hé thdng hoa lai kién thirc clia mén hoc Marketing va nhin thay
méi lién hé gitra hoat ddng Marketing va Quan hé céng ching (PR).

#%Hiéu Quan hé Céng ching (PR) la gi, tdm quan trong cla né va nhirng hoat
doéng cua PR trén thij trwedng.

+%Nhan thirc dwoc vi sao ngay nay cac doanh nghiép can cé cac hoat déng PR.
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6 MUC LUC

PR la gi? Méi lién hé gitra PR va Marketing
10 dbi twong PR can hwéng dén

Cé&c hoat dong PR

Vi sao doanh nghiép can lam PR

Nhan svw lam PR

Nhu cau PR tai Viét Nam
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PR la gi? Méi lién hé giira PR va Marketing

oo

Hay cho biét cac hoat dong co ban cla Marketing
Sap xep no theo dung trinh tu!

Suy nghi 5 phat >
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e PR la gi? M&i lién hé giira PR va Marketing

(B1) R-->(B2) S.T.P Strategy --> (B3) M.M Strategies/ Tactics -->
(B4)1-->(B5) C

R: Research

S: Segmentation

T: Targeting

P: Positioning

MM: Marketing mix (4P/ 7P/ 9P)
I: Implementation

C: Controlling
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° PR la gi? Méi lién hé giira PR va Marketing

Sén phdm
_ : Giaca } Quaéng céo J
{ Marketing Mix - -

Phan phéi } Khuyén mai }
Chiéu thi BHTT } Hop béo (TCBC) ]
Marketing TT } Su kién/ SP méi ]
QHCC Te thién/ Tai tro ]
GOKH ]
Panh gia ]
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Public relations practice is the art of

social science in analyzing trends,
PU B I_I C R E I_ATl O N S predicting their consequences,
Strategies and Tactics counseling organization leaders, and
implementing planned programs of
action which will serve both the

organization and public interest.

Jim R. Macnamara, Prentice Hall Australia, 1996

“Public Relations is a management
tool that creates positive
relationships through communication
with the people upon whose support
the success of the business depends. ”

revolution hiStDI’y
Dennis L Wilcox, Phillip H Ault, Warren K Agee (1998),
Public Relations: Strategies and Tactics, 5th Edition,
Longman, trang 4.
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PR la gi? M&i lién hé giira PR va Marketing

“PR la nguoi khac néi vé minh con qudng céo la minh
néi vé minh. PR mang tinh khach quan cao, thuong
ding cac phuong tién trung gian dé thdng tin tuyén
truyén, tao dung hinh anh cho nén moi théng diép dén

“Qvéi cac nhom doi twong tidu dung dé dang duoc chdp

nhdn hon, it thé hién tinh thwong mai hon. Nguoi tiéu

dung khi ziép nhdn thong tin vé hang hod, dich vu
thiong cam thay thodi mai va dé tin hon”.
PGS-TS Ta Ngoc T4n — Gidm déc Hoc Vién B4o Chi

PR la gi? Méi lién hé giira PR va Marketing

Nghé PR la gi? < =

od o

> Nghé PR la nghé thuc hién cong cu giao tiép rat linh
hoat trong linh viwc Marketing, thdng diép cla doanh
nghiép muén truyén tai dén khach hang mét cach khach
guan nén qua PR.
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uan hé v&i cac co quan truyen thon §
Q S VO q uy! ‘ g 7 QEiasmaly
Quan hé v&i cac co quan cdng quyen.
Quan hé vdi cac tb chirc doan thé.
Quan hé v&i gi¢i hoat ddng xa hoi. (‘%
eay)

Quan hé v&i NPT, té chire tai chinh.

Quan hé v&i nhan vién cong ty.

Quan hé v&i khach hang.
Quan hé véi nha cung cép.

Quan hé v&i nha dai ly, trung gian. 10 déi tu"qng PR
10. Quan hé v&i doi tha canh tranh. Cén hl,l’(')’ng dén

© ® N o g A~ wDNh PR
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Tai sao doanh nghiép can lam PR?
oo

Hay thdo luan va cho y kién

Suy nght 10 phat >
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PR >< Marketing
oo

PR should be an integral part of the Marketing Mix.

«The thinking behind IMC is that when all brand &
corporate communication is strategically integrated &
managed, the positive impact on the consumer is far
greater than the impact achieved when advertising,
sales promotion, product packaging, PR and other
communication disciplines are planned & executed
independently.

The “Marketing Report” research study, 1999.
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PR >< Quang cao
(2 X))

* PR & advertising go hand in hand. They are both
necessary if you want to ensure that your message is
heard. Many new products have failed simply because
there is no build up or market education and hence
advertising spend was a waste of money.

= “2/3 of marketing directors and brand managers in the US
believe PR is just as important as advertising in building
brand awareness.

= 80% believed that PR was MORE important than
advertising in creating brand credibility.”

The “Marketing Report” research study, 1999.
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KINH NGHIEM THUPONG TRUONG

“ITISBETTERTO BE FIRST THAN IT IS TO BE BETTER”

= Band-Aid, the first adhesive bandage.
= Charles Schwab, the first discount stock brokerage firm.
= CNN, the first cable news network.

= Coca-Cola, the first cola.

= Dell, the first personal computer sold direct.

= Domino’s, the first home delivery pizza chain.

= ESPN, the first cable sports network.
= Gatorade, the first sports drink

= Gore-Tex, the first breathable waterproof cloth.
= Heineken, the first imported beer.

= Hertz, the first car-rental company.

= Hoover, the first upright vacuum cleaner.
= IBM, the first mainframe computer.

= Intel, the first microprocessor.

= Kentucky Fried Chicken, the first fast-food chicken chain.
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o Nhu cau PR tai Viét Nam

Biéu db 3: Tiéu chi lira chon agency ciia doanh nghiép Viét Nam

POO®

www.dinhtienminh.net

Al Ries & Laura Ries
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Coéng ty da quéc gia

Co s Vit cht tot

Gia thap
Cong ty uy tin
Lam viéc linh hoat

C6 trach nhiém véi khach hang
Kha nang quan Iy chién dich ¢6 quy mé 16n :
Kha nang kiém soét chién lwoc va khning hoing
Trién khai ding tién do |

Khi nang giai quyét van dé ot

Nhan vién chuyén nghiép va tham quyén cao
C6 nhiéu méi quan hé véi bao chi va chinh phi
Su sang tao va doc ddo trong chién luge

Hiéu rd muc tiéu PR
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. Report PR Industry, FTA Research, 2009

DO GIAN LA KHAC BIET


http://www.dinhtienminh.net/
The Importance of Being First.doc
The Importance of Being First.doc
http://www.dinhtienminh.net/

9/25/2018

Nhu cau PR tai Viét Nam

SPONTANEOUS AWARENESS IMPORTANT FACTORS
OF PR/EVENT AGENCIES FOR CHOOSING A PR/EVENT AGENCY

Max Communication ¢ = Creative
Venus Professional client services
Galaxy Good problem handling

Goldsun
" Good communication /w Client

Dat Viet
Mai Thanh Business understanding
XPR Valuable recommendation
Masso Cost effective

Starlit . .

Marketing/branding knowledge

Events

Good fieldword quali

Cat Tien Sa quality
VMC Good delivery time
AVC Confidentiality

Metal

Market insights

Stormeye Flexibility
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