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CHUNG TA THAY

Gailcon
32 tuoi

Lam viéc gid
hanh chinh
Thudng xuyén

‘ tap yoga
SU dung MXH

chia sé hinh anh \
vé cudc sbng cd

R uan tam dén viéc
nhan Q -

cham séc gia dinh

THI TRUGNG THAY

N gidi, da két hén

Nhan vién
van phong

Co hod sa truc
tuyén, co tusng tac
v3i cac thuong
hiéu va cong dong
truc tuyén

Phan khuc 30 - 35 tuoi

Quan tdm, dau tu
sUc khoe

) §

Co vai tro la ngudi tiéu dung
trong gia dinh, cé anh hudng
dén quyét dinh mua sam
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Chon mot thudng hiéu ma ban quen thudc hoac quan tam.
Hay xac dinh mot déi tusng khach hang cua thusng hiéu dé
va Mo ta theo 2 cach nhu vi du trén.




BUYER PERSONA
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BUYER'S PERSONA PROFILE

Demographics

« Age

« Gender

« Education

* Income Level

Challenges

« What are their

bain points GOALS AND MOTIVATION:

wants to grow his business so he can give his Family a
decent life and feet like a responsible Father and
husband. Also wants to save up and invest enough

|ﬂt3l‘03t8 maney to retire hefore tuming &0
Behaviors « What are their hobbies
% PAIN PﬂIHT&'
illandas > Struggling to attract steady traffic. Thinks content marketing
* Information to his website. Ranks poarly on attrf'ackthﬂ kind of traffic hewants.'
they read/watch ~ cearc engline results priges.
Email Preference Search engine resulls pages

« How often do they open
sy - How often do they click

Geographic %

« Where do they reside

kids out to the Mm.ﬁam .
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BUYER'S PERSONA PROFILE
NHAN KHAU HOC

 Tén: Chi Hoa

Chi Hoa. 25 tU& Tudi: 35 tuoi
' 104, 5o tUO! Gigi tinh: NG

NOI BAU/KHO KHAN Pia diém: S6ng 3 thanh phé hoac thi tran Viét Nam

Nghé nghiép: Nhan vién van phong hoac ndi trg.
Gia dinh: C6 1-2 con trong do tudi tiéu hoc.

 Ban ron vai cong viéc va viéc cham soéc gia
dinh, khong cé nhiéu thai gian chuan bi bla
an phu cho con.

« Lo lang vé viéc con khong nhan du dinh

MUC TIEU VA BONG LUC

S

o dudng can thiét. * Muén con cé du nang lugng dé hoc tap va tham gia cac
\S\\:\\\ { « Khé khan trong viéc tim ki€ém san pham vua hoat dong ngoai khoa.

\§ { ngon miéng vla tét cho sdc khde clia con. « Quan tam dén suc khoe va su phat trién toan dién cua con.
§ A « Lo l&ng vé cac san pham kém chat lugng trén » Tim ki€ém san pham dinh dudng, tién Igi va dudc con yéu
\ ﬁ thi trusng. thich.

- N « Mong muon con cé Mot san pham an toan va chat lugng.
MOl QUAN TAM

* Quan tdm dén cac chuaong trinh khuyén mai RIS/ AN
va uu dai. e Thudng mua sla theo I16c hodc thung dé tiét kiém chi phi.

* Thudng xuyén mua sam tai cac sieu thi, cua  Chiu anh hudng bdi cac danh gid va nhan xét clia cac ba me
hang tién Igi va cac cda hang tap hoa gan nha. khac.
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1St Dén tU WEBSITE/ DOMAINS cla nha quang cao

znd Pén tU nha xuat ban

3rd Cung cap bdi ngudén bén ngoai
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DISPLAY ‘
SOCIAL

MEDIA
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You {3

Client
Marketplace

oW

BLOGGER
REVIEWS

Audience
Center




>
Z
pt
al
>3
O
O
v
ad
<
L
v

DON GIAN LA KHAC BIET




4 DATA & INSIGHT KHACH HANG

DON GIAN LA KHAC BIET




PHAN TiCH HANH TRINH KHACH HANG THUC PAY VIEC TAO NOI DUNG

DON GIAN LA KHAC BIET

Served geotargeted patio Served STRONG
message Northern Market. promotional message

Served grill video and purchased grill.
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Served geotargeted patio Served STRONG

message Southern Market. promotional
message
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97%of new visitors do not
convert after their first visits
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User surfs on the
website

35uisses

Users clicks and come
back on the website

User List

 Cookie 1357
 Cookie 2468
e Cookie 9753

Cookie
1357

Page is tagged with the
remarketing Code

& s, ibead e R B D L )

Server collects the ids of
all the users

C talon
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e |

Cookie
1357
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MUTIQUE DE xll;.i::l1;;‘ - — )

Le Luxembourg a fait des
5

efforts, mais...

LUXEN RG - La troisteme edition de lindex surles

politiq ‘intégration des migrations a été publiee jund: Piuy S achuslites
Sur 3 . le Grand-Duche se classe en onziéme position Las Exa

R | 35UIsSes |

... and visit a website of the network
A new ad is displayed

Users keep on surfing
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News/updates ~ Promotions

News /updates

o activity
.~ Launch

L)
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"Regardless of w
add value to peo

#alwayson

Nnat your metric says, we're not paying attention to it. If you don't

ole's lives, | don't really give attention to your advertising”
will.i.am




Still,
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ia tri e ;

cho moi ngudi

trong trao ddi gia tri hién__
tai voi thucmg Sl
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MEANINGFUL
BRANDS
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Trai nghiém Giai phap Giai tri Cau chuyén Su kién

MEANINGFUL
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Hon moét ni'a NOI DUNG truyén dat that bai

el
";.‘

Noi dung dugc cung cap tu
(0 nhan hiéu

Khong c6 y nghia voi
nguoi dung

MEANINGFUL
BRANDS



5000 8 sec

Tin nhdn marketing/ ngay Khoang thai gian cha y

Qua tai cho truyén thong

950% 35%

Dang ky kénh nghe nhin (2020) Tnn’PBCQ?lQ S?on[:?ecao



XU HUGNG MO

DON GIAN LA KHAC BIET

Bots

for Messenger

Bots / Al

e

DSP @ =

1,

Programmatic (Native) Influencers



AL MACHINE LEARNING

WHAT IS

MACHINE LEARNING?




GAMIFICATIONS
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You'll know more about someone within 1 hour of
game instead of 1 year of conversation.
(Plato)




Minh hoa:
Mot tro chai co thé giup qua trinh don dep khoe han, tai sao khéng 2?7
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Minh hoa:

O g vy e BET Khi su no luc cla ban than dugdc nhiéu ngudi nhin thay hon, ban sé muoén lam diéu doé tu nguyén
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s( Minh hoa:

Ban chat con ngudi ludon thich diéu mdi mé, cd chudt noi loan

DON GIAN LA KHAC BIET

T
s

i W -




Khi ban muén khach hang lam gi, hdy dan dat ho bang mot tro chai
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Moi quan hé siéu ca nhan héa
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Promotion

, Access X Engage, Entertain,
Service x Product= Value Based

Bespoke Offer Pricing

(Learn + Apply) Educate = Unique
= Experience Relationship
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Pé xuat cac hoat ddng mang tinh educate,
entertain hay engage danh cho thuong hiéu.

Sé hdp tac vdi ai? Ly giai.
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EDUCATE

ej ‘a-kat (v.)

“If | had asked people what they wanted, they

would have said faster horses.” - Henry Ford



Vodafone demonstrates how mobile and connection can solve society issues
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In Romania, there are over 4 million people over 795, living alone
N\ e
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Paid Media

Strc manh cuia RECOMMENDATION




Almost 500 million people visit the Apple Store every year.
They come to see the latest products in person, buy a new
iPhone or Mac, or get a little help at the Genius Bar. It's a

strong platform, but there was an opportunity to make
those visits more meaningful.

The brief was simple: How could the Apple Store do more to

enrich the lives of the people in the neighborhoods they
serve?

The dream was to reimagine all 501 Apple Stores as vital

hubs where the community could come together to connect,
learn, and create.



In 2017, Apple began the most
ambitious retail project in its history
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ENGAGE!

a retreat for those with hands raised and hearts readj

Marketing tuong tac 13 viéc su dung ndi dung co chién lugc, nguon lyc dé
thu hut moi ngudi va tao ra cac tuong tac co y nghia theo thai gian.
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The New Rules of

Engagement

One-Way Communication Brand is dialogue
Brand recall is holy grail Customers determine brand value

Group customers by

demographics Group customers by behavior

Content controlled by marketers Enterprise + user generated

content
Virality driven by flash Virality based on content
Michelin Guide: Expert reviews Amazon: User reviews
Publisher controls channels Publishers build relationships
Top-down strategy Bottom-up strategy
Information hierarchy Information on demand

Invest for growth -

Emphasis on cost - CPM Measurable ROI
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Pé xuat cac hoat ddng mang tinh educate,
entertain hay engage danh cho thuong hiéu.

Sé hdp tac vdi ai? Ly giai.
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www.dinhtienminh.net @ dinhtienminh@ueh.edu.vn



