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TRUYEN THONG
MARKETING TICH HOP

Integrated Marketing Communication (IMC)
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PHUGNG PHAP QUAN TRI TRUYEN THONG

m Chuyén co

hoi chién Thuc thi chién
lugc  thanh lugc két ndi phu
thuong hiéu - dé hiéu ? AP

trong moé-dun Dot

ro hon vé xu hudng cha
trong danh muc, bai Thiét ke Y-
canh canh tranh,

nhom muc tiéu va hé
sinh thai thuong
hiéu.

Pi sau vao ba phan
khiac: danh mugc,
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Briefing
Tinh trang thuong hieu/ Muc
tiéu / Ngan sach / Muc tieu
& thach thuce

Muc tiéu truyén thong

chinh

Danh muc
Dan dat tang truang/ Xu
huong / Su canh tranh

. . . N\
Nguoi tieu dung

Persona / Phan khuc /
CcDhJ

=

Pinh vi/ OSEP

Cao hoi chién luoc

Chien luoc ket noi

Tuyén bé dinh hudn
hanh déng dé théng ncﬁlé't

viéc trien khai OSEP

) 4
Pilar 2 -3

Khai niém/ Piémcham
goi y trong OSEP

Mang ludi kénh

Thudc tinh x Muc tiéu

Noi dung
Hinh thac + Nén tang cua
su khuéch tan

Digital channel

Do ludng cac chi sé
truyén thong

Chién thuat kénh

OSEP plan + Budget
+Performances
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THIET KE LA Gi?
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Trong tdm cda mo-dun nay la chuyén doi
cd hoi chién lucgc thanh chién lugc két noi.
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THIET KE CHIEN LUGC KET NOI
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Co hoi chién lugc

Mot tuyén bo ro rang, ngan gon vé tam nhin co dinh hudng hanh
dong dé truyén cam hirng va théng nhat tat ca viéc trién khai OSEP.
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CAC NHAN TO CUA CHIEN LUGC KET NOI
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CHIEN LUQC KET NOI

Dinh nghia bPinh nghia Dinh nghia
Goi y touchpoint Gai y touchpoint Gaoiy touchpoint
P&t chdy muc tiéu b6t chay muc tiéu P&t chay muc tiéu

06060 00060 00060
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CACH TIEP CAN TOT NHAT DE TAO CHIEN LUGC KET NOI

LA LAM VIEC TU DUGI LEN, BAT PAU V3l MUC TIEU
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CHIEN LU'OC KET NOI

THAT THA DEN TAY

THAT THA DEN TAY, CAN BAY AM ANH

- Tang mirc do nhan biét thuwong hiéu cla
nguoi tiéu dung.

- Tro thanh moét thong hiéu thit sach an
toan, gan giii v&i moi bita 3n hang ngay cla
nguoi tiéu dung.

- Dem lai trai nghiém mua sam tot nhat cho

moi déi twong khach hang.

TVC —SOCIAL MEDIA

CAN BAY AM ANH

—

- G Kitchen la lwa chon ding dan gidp “cén
bay” nhitng ndi ban khoan, lo lang clia nguoi

tiéu dung thit hién nay.

- Lan toa loi ich ma thit sach G Kitchen mang

lai cho nguoi tiéu dung.

- Thu hat khach hang tiém nang bang cac
hoat déng truyén théng.

TVC — CSR — SOCIAL MEDIA - PR

O:P&sS
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THUC PAY DOANH SO BAN HANG

THE UNIQUE

e TN dung cac
phu hop dudgc xem la
, dé
nhu 1a Nguyén Lam
Thao Tam, V4 Thanh Van,...

vé thong diép

Nhu mang xa hoi
(FB/Instagram), kénh Youtube va

nén tang offline nhu tai store.

TOM

IN YOU

Tao challenge "Unique Color in U”
trén Tiktok/Facebook, néi dung |a
thé hién ca tinh riéng cla ban than,
cover lai diéu nhay ma Ananas d3a
dang tai.

Pat booth & festival, concert nhu
Hoi. Cho phép moi ngudi xem truc
tiép giay va dung cong nghé AR dé
chail tro chaoi va nhan qua.

T6 chuc workshop mang chu dé “U-

nique”, bao gobm cac hoat dong:

talkshow vé chu dé, tro chaoi khac.

THU HUT TUONG TAC
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CONTENT

CHANNEL

OBJECTIVE

- Mo rong target audience.
-Tang d6 phu soéng cua
TVC, clip viral, pano,
billboard.

- Social media (Facebook,
Youtube, Tiktok,...)

- Website

- News

- Influencers

Tang do nhan dién + ToM

- Truyén théng san pham véi yéu
to cot 16i la nang lwong dién.

- Truyén tai kién thic vé 6 to
dién.

- Nang cao gia tri va chat lwong
san pham cla 6 té dién mang lai
cho ngwoi tiéu dung.

Tang nhan thirc vé gia tri
cua o to dién

Explode

- Khuyén khich s&r dung
nang lwong tai tao thay vi
nhién liéu hoa thach.

- Truyén théng CSR cua
Vinfast vé van dé méi
trrong.

Pay manh sw quan tam vé
van dé moi trro'ng




R Can dic san Pa Lat, L’angfarm co

o 1 o e T Muon #n vat lanh manh, I’angfarm lo
Can — Co6, Muon - Lo Dac san Da Lat An vat lanh manh

* I’angfarm chi dong muon giii quyét, |* Lan téa nguon goc néng san tir Da Lat. |+ Cai tién va sang tao trong quy trinh
dap wng nhu cau cua NTD mot cach chéan ché bién de dwa dén nhitng san pham
thanh. * Mon qua tang y nghia tw Da Lat hwong vi méi la, hap dan cho NTD.

* The hién va lan toa s quan tam tw van o o * Mo rong nhan thirc ve “L’angfarm”
tan tinh, muén ddng hanh cing NTD ¢ |° VAR hoa tang bieu lau do1 trong tam tri NTD (San pham cua LF
mo1i luc, moi noi thong qua hé thong cira khong chi la dac san Da Lat ma con
hang va cac kénh ban hang online. 1a nhimg thirc an vat lanh manh, tot

* Mo rong, thu huat sy twong tic cua NTD cho strc khoe).
tai cura hang, trén cac kénh bian hang tryc * Thirc an vit tir ndng san queé hwong, vi
tuyen. ngot twr nhién, van gitr duwoc cac

* Tang mirc Ao nhan biét thwong hi¢u cua vitamin, Khoiang chat cua nguyeén ligu
NTD. twrot rat tot cho sire khoe.

Vi du: workshop, TVC, digital ooh, socail [Vidu: TVC, KOLs, WOM, ... Vidu: TVC, KOLs, WOM, Digital

media,... OOH....

Advocacy & Frequency TOM & Brand 1mage/appeal Extensive Reach & Traffic online
U
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THE ART OF BEING AHEAD OF THE GAME

THE ART OF BEING

« (Generate attractiveness and desire
for the mindset behind Audi Premium

range/models
*  Premium visibility, new and

innovative formats

EX:DIGITALTV & AUDIOVISUAL

DIGITAL OOH/ PRINT
PARTNERSHIPS/SPONSORSHIPS

TOM & APPEAL

P

BEING AHEAD

Adressing the Audi premium TG

intelligent, progressive, independant,

entrepeneurial
* One to one & one to few
communication to foster pull actions,
personalization and emotion

EX: MOBILE / SOCIAL
CRM & DIGITAL CRM
CONTENT FOR OWNED & EARNED

PERSONALISATION & PREFERENCE

500

AHEAD OF THE GAME

« Elevating the driving experience
« Strenghten the uniqueness of
Audi Premium range/models
« Touch the technology and go
further before, during and
aftersales

EX: MOTORSHOW/SHOWROOM/EVENTS

NEW SERVICES FORBUYERS AND
OWNERS - EXPERIENTIAL

BUILD ASPIRATION & INNOVATION BY
CONVERSATION




OSEP x CDJ grid
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_.Reach Act L Convert | Engage
Moment of Moment of
...TIrigger | Initial Consideration Set | Active Evaluation | | Purchase = | Consumption | Loyalty Loop

Owned
Website

Mobile App
Social Media Page
Social Media Content (Instagram, Youtube,

Pinterest, ...)
SEO

Bots

Newsletter

White Paper / tutorial / ...
Shops / Dealer (Advice)
Event (On/Off)

CRM (On/Off)

Shared

DataBase +++ - + +++ - -

Media Space +++ ++ + + ) i

Earned

Reviews + ++ +++ ++ + _
omments (Social Media) +++ + 4+ ++ -

PR ++ ++ +++ + - +
iral +++ +++ - + _ )
elebrities Endorsement + St ++ - + P

Paid

Mass Media (On/Off)
Social Paid
Retargeting

SEA
Direct Marketing (On/off)
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DPinh tinh

Nang cao strc manh hinh anh

Su chuy/ Tuong tac

So lrong théng tin

Kha nang trinh dién

Su quyén rd / cam xuc

Nhan dang san pham

Tac dong dén phan phoi
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Giai tri

Gidao duc
Tham gia (Thuyét phuc)
Chuyén doi
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2 CONTENT CONTENT CONTENT

No6i dung & tirng tru cot can duge dau tu, cham chut gan lién véi muc tiéu cu thé
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| Hinh thuc: Billboard

Mug fiéu: Gigi thieu vé 2 cong nghé
cua Uniglo do |a UV Cut va Block

Tech

Hinh aoh fruyen iai: mot ngwdi phu
ni cong s¢ gitra 2 mua nang mua
cua Sai Gon. Co van tw tin va tda
sang voi trang phuc cua Uniglo.
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E?Q[lg thoi, t6 chirc 2 ngay workshop:
Nhan manh 4 loai cong nghe nol bat

ap dung vao san pham cua Uniglo [&
Heat Tech, UV Cut, Airism, Block

Tech.
Khach moi: An Phuong.
Dia diem: Hai An Gallery
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e Tao challenge "Unique Color in U"” trén Facebook,
Tiktok va Reels.

e Tén bai hat: Walk On Da Street
e Trinh bay: 16 Typh x 16 BrT

e N6i dung |a thé hién ca tinh riéng cla ban than théng

qua viéc cover diéu nhay ma Ananas da cong bod
trudc.

e Hashtag: #ananasvn #uniqueu #dancechallenge
e KPIs: 2000 ngudi thuc hién thu thach.

YouTuhe d' TikTok
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LAM VIEC NHOM & SUA BAI

e Hoan tat cho giai doan thiét ké cho du an
oUF-Nalalelag}

e Ngbi nha y tudng (deployment plan (min
2 cot max la 3).

e Trien khai moi tru cot 1 cdng cu chinh + 1
supporting tactics.
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‘ www.dinhtienminh.net e dinhtienminh@ueh.edu.vn



