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MUC DICH & NOI DUNG
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e Nham muc dich hiéu ré hon vé doéi tugng muc tiéu va cach thu hut ho théng qua:
o Phan khuc
o Profile/ Personas

o Phan tich hanh trinh quyét dinh cldia ngudi tiéu dung va diém tiép xuc




CHIEN LUGC STP
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Identifying
target
customers

Defining
market
segments

All potential Customers with Customers whose needs
customers similar needs the company aims to fulfill
(entire market) (segmented market) (target market)
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Vi DU: PHAN KHUC THI TRUGNG KHOA HOC MARKETING

Explorer

Sinh vién, ngudi mai di lam < 3 ndm kinh
nghiém

20-25 tudi

Tim hiéu va kham pha nghé, xay nén tang
ki€n thirc & k¥ ndng co ban

« Sinh vién nam cudi, Intern
= Executive
« Admin

0-3 nadm

« Thiéu dinh hudng:
Nhing gi hoc tap va thuc té doanh nghiép qua
rong nén con méng lung chura biét ban than
that sur hop vdi gi, dé bi “du trend ngh&” theo
ngudi khac nhung nhiéu khi lai khéng hop vai
ban than

« Thiéu ngudi dinh huong:
Khdng cé mentor hay nguéi hudng dan - dé
maong lung hodc bod. Ky vong cao nhung thiéu
ki&n nhan, dé nan.

“Minh khéng biét bat dau tir dau, so di sai
huodng. Minh cén kién thic nén ngan gon, de
ap dung va cé ngudi hudng dan dinh hudng
nghé.”

Ngudi di lam < 5 ndm , cam thay nghé hién tai
khoéng phu hgp, mudn chuyén hudng.

23-28 tudi

Tim nganh nghé phi hgp hon, hoc nhanh -
thay ROI r6 rang

+ Associate
» Senior-Associate

1-5 nam trong nganh ca

« Ap luc dong trang lira:
Sg chuyén hudng sai, khéng theo kip cac ban
tré da lam lau trong nganh va sg bat dau lam
viéc lai ¢ level thap

« Thiéu kién thirc:
Chua dugc trang bj kién thirc dé thay doi
nganh nghé. Can nguai hudng dan ré rang, cu
thé timng budc.

“Minh da di lam nhung khéng thay hop, sg di
sai thém lan nira. Minh mudn cé mentor va
chuong trinh hoc chac chan, gidp dinh hinh lai
con dudng nghé nghiép.”

Ngui di lam (3-7 ndm kinh nghiém trong
nganh)

25 - 30 tudi

Nang cap tu duy chién lugce, vugt “chirng lai”
dé thang tién Manager/Lead

= Senior Executive
= Assistant Manager

3 -7 ndm

« Giam chan taicho:
Ban than bi chlimg lai trong con dudng suw
nghiép sau vai nam di lam. Hoan thanh tot
cbng viéc hién tai nhung khéng thay phat trién
thém

« Ap luc thing tién:
So sanh vai déng nghiép, ban bé cung Iira, ap
Iue phai khdng dinh va chimg té ban théan,
muén dugc céng nhan va ghi nhan

“Minh da c6 kinh nghiém nhung thiéu
framework & chién lugc dé buat pha l1én cap
guan ly. Minh can case thuc té, cong cu quan
Iy va moi truong networking dé tang tdc sur
nghiép.”

Expander

Ngudi dang mé réng nang luc bang nhiéu vi
tri trong khdi thuong mai

30-40 tudi

« Manager
« Project Manager
+« Team Lead

7-12 ndm

+ Gioi chuy&n mon ¢ 1 mang nhung thiéu
kién thirc ¢ mang dang dugc c6 co hdi
ma réng

« Dang mad réng vai trd nhung thiéu
mentor ngang tam

« Khéng co6 nhiéu thoi gian dé hoc timg
budc tir dau nhu 1 newbie

“Toi khéng ¢ thai gian hoc lai tir dau
nhirmng kién thirc nho - t6i can hoc kiéu bat
tring van dé ap dung dugc lién.”

Chu doanh nghiép SME, cap quan ly mudn
xay dung doi ngl

35 - 50 tudi

« CEO
« COO

10-20 nam

« Ngudn luc han ché:
Quy méd déi nhém nho, thiéu nhan su dé
chuyén lam vé 1 mang. Nhan su can co
kha nidng manage multi-task

« Thiéu kién thirc chuyén sau:
Khéng theo kip véi cac xu hudng méi (Al,
chuyén dai sd, performance marketing...)

« Hoc dé train lai cho nhén vién:
Builder khéng du kha ning coaching dé
dan dén viéc truyén dat kho hiéu, khéng
khoi goi duoc su tham gia tir nhan .
Kho do ludng hiéu qua hoc tap va chuyén
hoa thanh két qua kinh doanh cu thé

San sang dau tu chi phi nhung it thai gian
dé lam bai tap




Vi DU: PHAN KHUC THI TRUONG XE BMW
BMW Group
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Vi DU: PHAN KHUC THI TRUGNG B2B CUA MOBIFONE

moblfone ( GIGOI THIEU @ MO HINH 5Ps VAN DE VA GIAI PHAP KET LU@N)

SEGMENTATION » LOAIHINH
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Pai Ly/

DN Nha Nuéc Showroom

DN Tu Nhan

Siéu thi, TTTM, Ngan hang

DN van hanh doi xe/ logistics

DN sir dung data trong ban hang
Nha may san xuat, khu ché xuat, xudng van
hanh 24/7, thiét bi ban hang cho sale

« Nha may Dién

» Nha may Nudc

« Co quan ban nghanh: Cap nudc, dién
luc, xtr ly rac thai, Tram bién ap, tram
bom,...

« Garage 0 t6, clra hang noi that 6 to
« Hé thong phan phai thiét bi dinh vi
« Ctra hang dién thoai di dong

-

Thtc day chuyén déi sé cho té chirc
va doanh nghiép

Cung cap thiét bi dinh vi xe mady, man hinh
oto, ban lé sim data, cira hang dién thoai

» Ma&y pos, camera gidm sat, cam bién méi
truorng, may ban hang tu déng

« Theo doi GPS, truyén dir liéu hanh trinh,
quan ly xe tir xa.

131 paiLyChuyeén
156 Garage, noi that O To

293.411 Ho GD tai Binh Duong

777 Simdata Private cho cédn bd CA

72.319 DN tai Binh Duong
29.108 Hs Kinh Doanh

586 16 cong nghé sé tai 4 thanh phé, 1
thi xa, 4 huyén), 91 don vi hanh
chinh cap xa.
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Kiok café gia ré bén duong, chat lwgng do
uéng vira miéng, thwéng nhdn manh vdo gid,
vi du nhur “chi tir 15k",

Truyén théng chd yéu dwa vao cdc standee/
poster mau sdac nhdin manh gid bén I dudng.
Thuéng cé6 1 san phdm key, khéng thudng
xuyén ra san pham mdi.

Cdc guan café trong ngd ngdach nho, gia
dé uéng dao déng tir 30-45k. D6 udng
chat lwong binh thwong, bao gém
nhirng man kha co ban. Chu trong phan
trang tri qudn va thuong co cac hoat
déng activation cho tép khach hang
ngach nhuw vé tranh, théu tranh, héi
sach, blind date,...

Mainstream

Vi DU: PHAN KHUC THI TRUONG COFFEE SHOP

Café phén khtc cao cdp, ndm trén duédng Ién, chd trong
ca vé khéng gian va chdt lugng d6 uéng. Thudng co
chuweong trinh khach hang thdn thiét va qua tdng dac biét
cho khdch hang. Chu trong ra san phdm mdi.

Qudn café trong phén khuc nay thuéng ndm
trén dudng Ion. Pau tw bién hiéu, bé ngodi
bat mat. Gia dé uéng nhinh hon phan khuc
mainstream, dao déng tir 50-70k. C6 ra mat
nhifng concept d6 uéng mai.

i Tl HIUsE o

'-'.l.i'il' =t !!

Premium

.

Upper Mainstream
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Yéu té anh hudng dén Igi
ich tim kiém

Vi DU: PHAN KHUC THI TRUGNG B2B CUA CHOLIMEX

Yéu t6 anh hudng dén muc dd trung thanh

Nha hang

Quan an binh dan

Quan an nhanh (Pizza, ga
ran,...)

Siéu thi, siéu thi mini, cda
hang tién Igi.

Cla hang tap héa (truyén
théng)

Nha phan phéi/dai ly ban si

Hudng vi tham ngon, thudng
hiéu uy tin.

Gia ca hop ly, dé bao quan, an
toan vé sinh

&n dinh, ddng nhat, cé bao bi
phu hdp, bat mat

Quy cach déng goéi phu hap, tiét
kiém chi phi

Chiét khau va chat ludgng én
dinh

Gia ca hgp ly, chat lugng déng
déu.

Chéat luong &n dinh, nha hang sé chon san pham phu hdp véi gu ctia thuc khach.
Lgi thé gia thanh cua Cholimex so véi cac thuong hiéu nhap khau hoac tu ché bién
Cholimex c6 hd trg chinh sach giao hang, chiét khau dinh ky.

Quan an thudng chon san pham gia binh dan, nhung chat lugng dam bao

Cé size I8n giup chu guan tiét kiém dudc chi phi

Cholimex c6 mang IUéi phan phéi réong, dé mua & cho hoéc clfa hang tap hoa

Nhiéu chu quan gan bé lau nam véi Cholimex do ném ném quen tay va khach quen vi.

Cholimex cé san pham déng géi nho phu hop cho mé hinh take-away.
Pap Uung dudc téc dd giao hang do cac quan &n nhanh yéu cau nguén cung déu dan va nhanh chéng.
Huong vi phu hdp dac trung ngugi Viét du cho thuc khach dang thudng thic mén &n nhanh cla nudc ngoai

Chiét khau tét, doanh thu én dinh » Lgi nhuan cao.
Kha nang tiéu thu nhanh khién cac cua hang, siéu thi,... trung thanh hon
Cholimex hé trg cac chuong trinh truyén théng, quang ba, hé trg vat dung tiép thi » Tang su gan bo

Pia diém hdp ly dé mua hang
Dam bao binh 8n gia nhung van ddm bao chéat ludgng
Pap Uing nhu cau nhanh chéng clua khach hang

Ngudn hang én dinh, déu dan = Tranh tinh trang "dut" hang.

Gia tot, chiét khau tot.

Thudng hiéu Cholimex cé ¢hé ddng trén thi trudng, dé dang dé cac dai ly phan phai tao niém tin véi khach hang
Chiét khau theo sé ludgng, mua nhiéu - I1di nhiéu.



KY THUAT PHAN KHUC THI TRUGNG
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v | TOMORROW
M | MARKETERS

SEGMENTATION - DEFINE SEGMENTATION TECHNIQUE

Muc tiéu: Tao thanh nhirng Consumer group + Product Group
Outcome: Purgc cdc nhém consumer (A,B,C,...) + nhém san pham (X,Y,Z,..)

,

Product Segmentation

Market Segmentation

.

Customer Segmentation

B2B Product Value
pé xac dinh demand space khac
nhau, thuéng bao gobm nhu cau Dé quyét dinh xem sé ting
N . va théi diém phat sinh nhu cau trudng bang volume hay value
Firmographic —  Demographic e Age, Gender, Income str dung san pham
e Company size o Lifestyles Vi le Th[ tl'l-l'ﬁ'ng kem danh ra ng
e Number of employes — Psvchngraphic e Personality trait
e Industry e Motivations
® Sales cycle stage
... . ® Climate, region Trang sang,
—3
GEDEI‘EPhIC ® Neighborhood 3u r3 thom
miéng Trée em (an
I BEhE‘UiﬂI‘E' e Purchasing habits toan khﬁng

e Spending habits
e Brand loyalty

cay)




LUA CHON PHAN KHUC MUC TIEU (TARGETING)

. Offerin-g B
Offering A
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Tiéu chi Chi A (Tap trung St nghiép)
L 30 tudi 30 tudi
Nhan khau hoc Séng & thanh phé Séng & thanh phé

Hiéu suat cong viéc, co hoi

S T Strc khde va sw phat trién cla con.
thang tién.

Moi quan tam chinh
Tet kiém thoi gian, thé hién An toan cho gia dinh, tiét kiém chi

©ong e mua sam dang u:ap, dau tw cho ban than. phi, tién lgi cho viéc nha.

LinkedIn, bao kinh té, podcast, H&i nhom Facebook, cac blogger

Kenh thong tin héi thao chuyén nganh. vé gia dinh, 1&i khuyén tir ban bé.

Pé gia dung, thuc pham sach, san

Cong nghe, khoa hoc, thoi trang pham cho me va bé, dé choi gido

San pham wu tién e :
cong s¢, dich vu cao cap.

duc.
Hinh méu Iy twon NG doanh nhan thanh dat, Nhirng nguoi me kheo leo, cham
g chuyén gia dau nganh. con giol, vun ven gia dinh tét.

Cung nhdm nhan khau hoc, nhung khac vé nhu cau
=> Personas
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O Value-based

segment
O [ Profile-based
00 segment
003
O
“Sniper” “Slice-of-the-pie” “Shot-in-the-dark”
targeting targeting targeting

(optimal) (too narrow) (off base)
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LUA CHON PHAN KHUC MUC TIEU (TARGETING)

“FOOTBALL IS MY LIFE"

SUPER CORE

FOOTBALL
GAMER

MOTIVATION:

TO KNOW IT ALL &
TO WIN IT ALL ON
THE LATEST FIFA

T T ISR T T -

FIFA 16 EXPECTATIONS

« For EA not 1o break the
game

« FUT mnovation &

securnty
* Game enhancing patches

+ Hehable servers

. >
Y

CORE
FOOTBALL
GAMER

MOTIVATION:

TO CONNECT TO
THEIR CLUB, THEIR
MATES AND THE

LAPSING
LOVER

MOTIVATION:

TO CONNECT WITH THE
SPORT THEY LOVE IN
THEIR DOWNTIME

.............................. -

FIFA % EXPECTATIONS

= Gameplay that reflects the
Sport

* Vrsual enhantements

= More stadums, starheads
and league hicenses

* Deep ondine B offhine
MOOEs

vd

IMPULSE
DRIVEN

MOTIVATION:

TO EXPERIENCE AND
BE COMPETITIVE IN

THE TOP 3 GAMES OF

THE YEAR

faEEBE EEEREE R REE R -

T ¥ . w " i
-1- A 1‘: '._.l"E_ A _.I:l
.- _—— e - o el o
o ST e e T Ay
- '!l .id_-q--:-..:.-l-ql- B :'._ ]

PADETIeTICE

- d-..'__‘_..‘.- -:iil'-.' ot -

SOCIAL
PLAYER

MOTIVATION:

TO CONNECT, HAVE
FUN AND BANTER
WITH MATES

FIFA % EXPECTATIONS

= Modes to play with my




PERSONAS
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Phucng phap ti€p can WHO, WHAT, WHY dugdc s dung dé kham pha tdm tri va hanh vi cua
Ngudi tieu dung.

Pay la cach hiéu qua nhat:
e Tao ra nhing y tudng phu hdp nhat
e Phat trien ndi dung chinh xac nhat
e Tao phan doan cho viéc trién khai OSEP
e Xay dung mot chién lugc
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WHO N_haq khau hoc/ tam ly hoc
Dia ly

Gia tri/ y kién/ thai do

Cac giai doan cudc song

Ho la al?
Xac dinh nhom muc tiéu

WHAT Murc tiéu thu va tan suat thuong hiéu
Ho dang lam gi khi noi dén BOi canh tiéu thu
thuong hiéu va so thich? Trang thai nhu cau
Hiéu cach tiéu dung cua ho Cach song/ Hanh vi/ Thoi quen
WHY bong luc
Tai sao ho/ sé& mua thuong hiéu? Cam nghi/ cam xuc

Kham pha ly do dang sau su that Ly tri vo thirc/ tiém thirc




S NGUON THONG TIN
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Insights tor nhom E:g;tﬁgﬂpslg[nfh;iﬂ Hoat déng va tuong D liéu nhan khau
(VD: sales, customer héhg va khach hang tac ‘Erén mang }i::é hoi hoc tu danlj sach lién
service, and support) tiém nang cua khach hang hé

Mot phan mém tiép thi vong
kin nhu HubSpot co thé theo
doi cac tuong tac trén nhiéu
nén tang khac nhau trong
sudt kénh ban hang

C;I:qlég n{‘:tllilcﬂmmzlsgq x;a Nghién ctru thi truong
hoi va hé so cong khai
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INSIGHT KHACH HANG

- Nhirng ngudi tré trong dé tudi tir 18 - 24.
WHO - C6 thu nhép trung binh thap (trén dudi 6 triéu).
- Sinh séng chd yéu & cac thanh phd I&dn TPHCM, Ha Néi, Can Tho.

- Ngudi sanh diéu, hién dai, cd ca tinh riéng. Dé bi thu hdt bdi tinh déc la, ca tinh, khéng bi dai tra, san
sang bod tién dé cd nhirng tréi nghiém thu vi.
- Co tu duy thoang, cdi md vé van dé quan hé tinh duc.
- Nhirng ngudi c6 nhu cdu vé quan hé tinh duc.
- Yéu thich sir dung mang xa hdi (Instagram, Facebook, TikTok,..).
WHAT/ WHY - Hp mong muén cé dugc san pham nudc hoa vung kin an toan vd&i huong thom quyén ra, khéng qua
dai tra va phdi co "chéat riéng” dé co thé thu hut déi phuong trong chuyén "yéu".
- Ho c6 nhu cau doc nhigu hon vé théng tin cla nudc hoa vung kin (cach si&r dung, xuat x&r, dé an
toan,..) do day la sdn phdm mdi, lai dung cho ving nhay cdm nén ho thudng rét cén trong.
- Ho kha e ngai vé hang gid, hang nhai.
- Ho thuding sé cdm thay xdu hé, ngai ngung khi dé ngudi khac biét minh si&r dung nudc hoa ving kin.

- Kénh Earned la kénh c¢ sirc anh hudng Ion nhat déi véi nhdm ngudi nay. Bdi vi, hién trang sé lugng
WHERE ngudi tieu dung doc feedback, review vé sdn pham trudce khi mua hang ngay cang nhiéu.

- Ngudi tiéu dung hién nay cé xu hudng tin tudng nhiéu hon vao cac KOCs hon la cac KOLs dugc

book quéng cao.
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SC;II] Eﬁé};?'} Chiﬁéi gia tri vong doi Chi s6: su chap nhan cia KH doi
dich cua KH, do dai cua véi céc san pham mdi, gia tri vong
Ve chu ky ban hang d&i clia KH
Xac dinh Hiéu cach KH dua Phat trién/ cai tién cac san
need & want ra quyét dinh mua pham mdéi dua trén need & want
Why persona?
Xac dinh noi KH danh thai Dbua moi ngudi trong céng ty vao cung
gian trén web va thé qidi mot trang muc tiéu truyén théng

Chi s&: nguon luu luong truy
cap, lugt chia se, mirc do
tuwong tac

Chi s0: s0 liéu két qua noi bo, hiéu
qua cua phéu ban hang



CAU HOI / NOI DUNG CAN TRINH BAY (TOM TAT)
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e Nhan khau hoc

e Cau chuyén vé cudc dai

e DJitu

e Nhan cach

e Web/ hanh vi mua hang

e Tal chinh

e Muc tiéu, thd thach va niém dau

e ThONg tin chi tiét vé san pham/ Phan doéi ban hang
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Khoi Le . \ Khéng cé dinh.
. reelancer, quang T khoang tré
Nam R cdo, thiét ké 10 tridu/ théng TP.HCM
Tam ly hoc
[— [ —— [—1 f—
Loi s6n Nhu cau
- Yéu tlﬁzht:ic:q thuat Tinh céch - Chu trong vé bé r?gnhi c6 gu - The hién dugc ca
va choi nhn.rnﬁl moén thé B Thang thin, thoi trang riéng. tinh riéng.
thao, nghé t%uat nhu: tram tinh. - Theo dudi phong cach - Thoai mai, phu hop
van trgt.ro’t nhéy, - Yéu th':h Su streetwear, bui bam,... vGi hoat dong thudng
- Yéu thich thé lnal am tu d:‘;i: . - Dung thoi ;’:i“?‘ deé the hién ngay-
nhac Rock, Indie,.. . ca tin
- Du lich tu tq_’ur;r kham - Lucm tim toi, déi méi cuéc
) pﬁai song dé tim ra gia tri ban than. Mua sém
- Thich sneakers - Bit kip xu huéng thoi dai. - Mua sim offline: 2-
= 3 thangﬂan
- - Mua sam online: 1
Gia tri ban than lan/ thang
F;::gﬁf:i - C6 néng khiéu vé nghé thuat, sang (mua khi €6 nhu cau)

- Céng dong quan trong
hon ca nhan

tao

- Tao sy anh huﬁng vé phong cach

dén nhiing ngudi xung quanh.

Can mot doi giay dé thé hién ca tinh, gu thoi trang riéng

Viét Nam

S dung MXH
- Cac mang xa hoi
thuong dung: Facebook,
Instagram, Youtube,
Behance
- Thai lugng: 8

tiéng/ngay

Usage and Attitude
- Mua de phuc vu cho
nhu cau thoi trang.
- Moi lo so: SP khéng
phu hgp vai xu hudng
thoi trang.
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Tudi: 29

dinh.

- Thich nhing dieu don gian, khong x5 bo.
- Thuong di du lich khoang 4 lan/nam.

- Quan tam dén stc khée cho ca gia dinh.

trang bao dién tirdé cap nhat tin tuc va giai tri.
- Thuding nghe tu'van va review bt ngusi than

La mot ke toan trudng cho mat doanh nghiép c6

- 1 ky nghi hoan toan thy gian va xa réi cudc song tap
nap.

- Phong nghi nam & nai khong qua dong duc, khong
gian thoai mai cho gia dinh 3 ngudi, thiét ké t6i gian ua

- Mot don vi dat phong vy tin, khong guan trong gia ca
lam vi dé cao cht luong hon.

- Bugc ha tra 24/7 khi gap su co hay kho khan gi.

- Vi cudc song aua ban ron, cong viéc trén
cong ty thi tat bat, chi con phai cham lo cho
gia dinh nén nhing dip nghi lé chi thudng
tan dung dé co nhung chuyén du lich thu

ky niem cung gia dinh.
- Vi c6 con nhd nén chi phai can nhac nhieu
han cho chuyen di coa minh.

doi cua chi.
- Sd dich bénh sé tai dien lai trong tuong lai
gan.
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CHAN DUNG KHACH HANG

BEHAVIOURS

- Sir dung mang xa hdi thwong xuyén. Nhay cam v&i nhirng xu huwdng méi.
- O d6 tudi ‘chuan bj lam ngudi lén’, gdp kha nhiéu ap luc va suy nghi nhiéu, khdng biét dwoc ban
than dang muén lam gi va c6 dang di ding hwéng hay khéng nén chon Yoga dé thw gian dau oc, rén
luyén thé chat.
- Thich tim t6i, kham pha va trai nghiém nhirng th&r mé&i me.

MOTIVATION

- Mong muén tré thanh HLV Yoga chuyén nghiép sau mét vai khoa hoc.

- Sau khi hoc c6 cong viéc 6n dinh, phat trién va dam bao mét ngudn thu nhap én dinh.

- C6 thé hoc thém cac tredng phai khac ciia Yoga dé mé rong déi twong giang day.

DEMOGRAPHICS PAIN POINTS CHANNELS
- Tir 18-22 tudi. - Chuwa virng vang vé tai chinh. |
- Trinh d6 hoc van: tét nghiép cép 3, chon HLV - Khong tw tin co thé dirng 16p giang day Website Instagram

Yoga dé hoc va lam viéc & do tudi con tré hay khong. Facebook Tik Tok
- Noi sinh séng: TP.HCM. - Khéng chéc chén vé co héi viéc lam
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CDJ_Trigger & Channels

Active Evaluation

Loyalty Loop

——

2. Initiate

Consideration
Set

3. Moment
of purchase

Tra 16i cho tir khdéa WHERE (Paid - Owned - Earned — Shared)

1. Trigger

Post-Purchase



PHAN TICkik

SEARCHING
AWARENESS

« Két qud tim kiém trén
Google/social media.

« Ads

E-Shop

Blog/content (kénh

EARNED va SHARED).

Mails quang cdo.

WOM (EARNED).

Influencers (PAID).

Sponsorship.

Esc | to exit full screen

CONSIDERATION

Facebook Ads.

E-Shop.

Blog/content review san pham.

Kénh social media cua Cocoon.

Binh luén/chia sé tiu kénh EARNED.
Pdnh gid, binh ludn cia ngudi dung.
« Cdc clra hang ban my phédm Cocoon.
« Ban bé, ngudi than.

LOYALTY EXPANSION

« Earned Touchpoint

« Managed Touchpoint
o Email Marketing.
o Offer in invoice.
05 o Chuong trinh khdach
hang than thiét.

o Téng dai.
o Social Media. A
o Con dén 04 RO
N9 ° Fanpage.
Review, Lam
dep.
o WOM.

sl HPOINT

CONSUMPTION

« Managed Touchpoint

chat

lé cua Cocoon.

MOMENT OF PURCHASE

cAac

o Website cua Cocoon.
o Website cua nha bdn

Cocoon websites, hotline.
Cocoon coupon,...

E-Shop

Cdc hé théng cla hang phdn
phdéi Cocoon.

Sdn phdm trong clra hang.
Nhan vién tu vdn tai quay
hang.

Cdc chuong trinh khuyén madi

tai cua hang.

Earned Touchpoint
o Social Media.

o Codng dong

Review.

o Cong dong Lam

dep.
o Word of Mouth.
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‘ www.dinhtienminh.net e dinhtienminh@ueh.edu.vn



