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THAO LUAN

Marketing la [lam gi?
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Vui, hing khdi, sung sudng, Hut hang, budn, bat man,
thich thy, hai long,... khéng mua, tay chay,...
[Quay lai, ing ho, gidi thiéu [ Phan hoi tiéu cuc
F2F, Social media (Fb, I1G,..)) [FZF, Social media (Fb, IG,...)
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MARKETING TiCH HOP

Khach hang
(Customer)

Phan khuc va xac dinh
khach hang muc tiéu

Doanh nghiép Thuc thi &
(Company) Kiém soat

Binh vi & Khac biét

Poi thu
(Competitors)

Gia tri dé xuat




KHAI NIEM NEN TANG
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Marketing |1a tién trinh qua do ca nhan va té chuc cé thé théa man nhu cau va
mong muon théng qua viéc sang tao, trao doi san pham va gia tri gitta cic bén.
(Philip Kotler, 2007)




o KHAI NIEM NEN TANG

COMMUNICATION

Giao tiép la qua trinh ma hai hoac nhiéu ngudi trao doi y tudng, su kién, cam xuc hoac an tugng theo
cdch ma moi ngugdi déu dat dudc su hiéu biét chung vé y nghia, muc dich va cach st dung thong diép.
(Leagans - Cornell University, 196]1)

MARKETING COMMUNICATION

Truyén thoéng tiép thi la phuong tién dudc cac céng ty s dung trong no luc théng tin, thuyét phuc
va nhac nha ngudi tiéu dung truc ti€p va gian ti€p vé cac san pham va thuong hiéu ma ho ban.
Kotler & Keller (2016)

INTEGRATED MARKETING COMMUNICATION (IMC)

IMC 13 khi mot cong ty tich hdp va phoi hgp nhiéu kénh truyén thong clia minh dé truyén tai
Mot thong diép ré rang, nhat quan va hap dan vé to chuc va cac san pham cla minh.
(Philip Kotler)
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TUY NHIEN!

Néu hiéu khac di, ban sé hiéu
N6 nhu thé nao?
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TRUYEN THONG MARKETING

Nhu cdch mot dau bép thanh cong vdi
VIEC...
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Hiéu thi hiéu cda khach

e Chat lugng cua thanh phan

« CoONng thuc (Lieu lugng & Thdi gian)

« SO lugng (Ho can bao nhiéu dé thoa man con doi?)

 ..va dinhién, can cd su say mé
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QUAN TRI TRUYEN THONG

MARKETING

Thé ky 21

, l"\ ¥
L : \ N ..‘ l-

Il |!l ﬂ /g\j /




DON GIAN LA KHAC BIET

| -

IAVAVAY

" LI T m

Ngudi lam truyén thong

—— giong nhu Mot chuyén gia dinh duéng

cUa cac thuasng hiéu cua minh.
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HE SINH THAI TRUYEN THONG

OWNED

SUc manh ndi tai cua DN

Nam bat gia tri tai san
hién co

Piém cham
« Thudng hiéu hoan chinh:
con Ngudi, san pham, dia
diém & nén tang.
« Cla hang ban &/ POS,
trang web, xa hdoi, CRM,

Ung dung, su kién, dU liéu.

EARNED

Khan gia la truyén théng

Kich hoat cho cac doi
thoai & gidi phdng nang
luGng cua Ngudi Ung hd

Diém cham

« Pong sang tao, ndi dung
do ngudi dung tao.

« Ngudi ham mo va cong
dong - théng gqua mang
xa hoi, su kién, truyén
miéng, PR.

PAID

Mua tiép xuc, khdong
tuong tac

Xac dinh cac khoan dau
tu toi Uu va tao ra kha
nang hién thi

Piém cham
Phugng tién tra phi bao
gom nghe nhin, in an,
hién thi ky thuat s6, tim
kiém, radio, OOH, tai trg.
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THOUGHT LEADERSHIP T B 44494420 rErrrrrrEerr

AUTHORITY

MARKETING COMMUNICATIONS
INFLUENCER MARKETING
EXPERIENTIAL MARKETING

EVENT MARKETING

PAID MEDIA

SOCIAL MEDIA ADS
BOOSTED CONTENT
FAN ACQUISITION
LEAD GENERATION
SPONSORED CONTENT
PAID PUBLISHING

LEAD GENERATION
EMAIL MARKETING
AFFILIATE MARKETING
INBOUND MARKETING
CONTESTS, QUIZZES

OWNED MEDIA

EARNED
MEDIA

SHARED
MEDIA

OWNED

CONTENT MARKETING MEDIA

VIDEOS, WEBINARS
VISUAL CONTENT
AUDIO, PODCASTS
BRAND JOURNALISM
EMPLOYEE STORIES

CUSTOMER STORIES SEARCH ENGINE OPTIMIZATION

M SPINSUCKS

SERPS EAT |ecoviense 2
VOICE SEARCH DOMAIN AUTHORITY

EARNED MEDIA
MEDIA RELATIONS
INFLUENCER RELATIONS
INVESTOR RELATIONS
BLOGGER RELATIONS
LINK BUILDING
WORD-OF-MOUTH

COMMUNITY
COMMUNITY BUILDING
ENGAGEMENT

DETRACTORS

LOYALISTS

ADVOCATES
BRAND AMBASSADORS
USER-GENERATED CONTENT

PARTNERSHIPS
CHARITY TIE-INS
COMMUNITY SERVICE
CSR

CO-BRANDING

SHARED MEDIA
ORGANIC SOCIAL
REVIEWS

SOCIAL FORUMS
SOCIAL MONITORING
PRIVATE SOCIAL
MEDIA SHARING SITES

DISTRIBUTION AND PROMOTION
CONTENT DISTRIBUTION

CONTENT CURATION
PUBLISHING PLATFORMS
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NOi dung? Muc tiéu? K& hoach kénh P? Lam sao dé boi Po6 cd phaila su Lam cach nao dé thuc
SU hap dan thuang hiéu? Co hoéi khuéch dai? thudng gitia kénh hop tac dung dan? day su hdp tac hoac
P&S? dong sang tao dé

thdc day ca O&S?
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YOUR TURN!

Chon 1doanh nghiép dé thuc hién IMC plan.
Liét ké cac kénh OSEP cua du an.
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CAC DAC PIEM NTD TAO RA NHUNG THACH THUC

Su thuc dung

If you don't do what you promised me I'll get
bored, I'll go away and talk about my feelings
(OFFLINE & ONLINE).

Hanh déng




CAC DAC PIEM NTD TAO RA NHUNG THACH THUC @
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BUT

If you do everything you promised me, I'll stay
with you and share my thoughts
(OFFLINE & ONLINE).

(until you no longer surprise me...)
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CAC MO HINH HANH VI NGUOI TIEU DUNG
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ATTENTION

INTEREST

DESIRE

ACTION

St Elmo Lewis (1898)
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Source: Dentsu
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Kich thich

Can mot san pham
(bang cach xem quang cao,
V.V.)

Source : Procter and gamble 2005

Procter & Gamble's

M6 hinh 3 budc (2005)

\ 2]

15t moment of truth 2" moment of truth
Trén ké — Tai clra hang Trai nghiém
Ngudi tiéu dung dang G trén Sau khi mua san pham, san
ké, trong mot cUa hang vai pham co dap Ung dudc mong
nhiéu lua chon dé lua chon. daoi hay khong. Trai nghiém

v3i sdn pham do la gi?
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Cac yéu t6 dan dat tac déng
hanh trinh mua

Ngudi anh hudng Gia ting cac diém D liéu dan dat,
tiép xuc dudc két noi tucng tac thdi gian thuc
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Nhan thdc nhu cau

Tim kiém thu gi do,

chang han nhu do

thay thé cho do bi
hong hoac giai
phap cho su co

Mong muoén mot
cal gl d6 mdi, tim
cach nang cap

HANH TRINH MUA TRONG KY NGUYEN sO

Tim kiém & danh gia

Nghién cUu va
so sanh
|GI ich so vai
khuyét diém

C6 gang, khdm
pha va lay y kién

Quyét dinh mua

Chon tuy chon tot
nhat hién coé
(xem xét gia tri dong
tién, tuy chinh)

Giao dich hoac mua
hang

Tiéu dung, mac,
tham gia hoac kich
hoat trong cudc
song hang ngay

Sau khi mua

Cho ngudi khac biét
vé trai nghiém théng
qua mang xa hai,
WOM, phan hoi cla
khach hang




M6 hinh 3 budc dudgc diéu chinh bdi
Google/Khoa hoc mua sam
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/
% “Zero moment of truth ™ 1stmoment of truth 2™ moment of truth
"".h‘h'- --------------
o Pre -shopping | i-store | In- Hnme G At shelf - In a store EKPE"E“EE

Cho du chung ta dang mua banh, vé xem ca nhac hay
hudng tuan trang mat 3 Paris, Internet da thay doéi cach
_ chung ta quyét dinh mua gi. Thai diém dua ra quyét
"Iy dinh truc tuyén nay dugc goi la Zero moment of truth -
hay dan gian la ZMOT.




‘,,,,,..;.,.,,.,mm.g., Hanh trinh mua hang cua NTD _ Mc Kinsey

Cac thuong hiéu tham gia
& r3i khoi tai cac thgi diem
cho dén khi mua

. . ctive evaluati
NTD can nhac gita nhiéu A tion

lua chon thuong hiéu

Initial . - | Moment Chon mét
1 consideration of thudng hiéu
| duy nhat

purchase

Hanh vi sau mua

| Trigger

NTD mua lai thuong hiéu
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Ngat két noi gitta cac diém tiép xuc cd anh hudng va lién két
PERFUME CATEGORY - Top down

TV s .mnking ) it m———— e — v
Conversation Friends&Fam. ««--ccrsremmmmmmmmmmsssrans @ s Outdoor
ROCOMIML ENDGIE oiiiiiivssiscsmomnnsoasaoioasassssiisonivoiis T Display (mobile devices)
Promotions, coupons, merchand ................ @ s Display (computer)
Sampling (Owned) coueeerminimmnnniesnnnee. @ s Newspaper
Soo/know others @ st Magazine
Store & Salesperson ..........ceseesesssssene] @ Product Placement
Branded Coctal Medla  sissisissiisisosssssicssssisnnss
CONSUMETr REVIEWS  ...coceoreeevere s cseeessssecnnecss s

- Display (mobile devices) /
- Celebrity

AR AR LR R R L P T T T T

INFLUENCE o

C

S ASSOCIATION




o vy e Moi budc trong hanh trinh quyét dinh clia NTD yéu cau
cac diém tiép xuc khac nhau

PEREUME CATEGORY

TV v 1\’

™V

C et B s Conversation Friends&Fam. ' Conversation Friends&Fam. Conversation Friend & Fam.
® R m. +
Recomm. Experts Promos, coupons, merchand. ecomm. Experts Recomm. Experts
Display (mobile devices) Recomm. Experts See/know others Promos, coupons, merchand.
" Celebrity Consumer reviews Sampling . Brand Social Media

Top 5 most influential touch points ranked
* TVis most influential across the entire consumer decision journey

* Discover => reach strategy — brand awareness & image => driven by paid media

AR R R R R R R R

* Prefer, purchase & recommend => educate, leverage leads & drive trials => earned and owned media e m




T it 3 e T Xac dinh chién lugc dua trén ban dé hanh déng cua NTD

Nhan thic nhu cau B Tim kiém & danh gia Quyét dinh mua SU dung
THU HUT HAP DAN KICH HOAT @A NGOI KHUECH DAl
THUGNG HIEU THUGNG HIEU THUGNG HIEU THUGNG HIEU THUGCNG HIEU

Xac dinh nhu cau

cUa NTD va tao kha L . Thuc day WOM tich
. o e , - » Ghinhan va / hoac Uy ,A
nang hién thi/ tu Hudng dan quyét cuc va trai nghiém

. Lam cho thudn : v khen thudng lon o
tinh cua thuong o R J dinh thuaong hiéu, . g, 9 thucng hiéu ducc
hiéu tré thanh lua trung thanh cua NTD L < ,
chia se dé truyén ba

hiéu, dé NTD co thé ‘ A hanh dong va mua . A, . .
< . ) ’ chon uu tién. . dé khuyén khich va , o
dé dang kham pha/ hang. . . su kham pha cua
o s . dé xuat.
két ndi vao thi NTD.

truéng tu nhién.
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Active Evaluation

Loyalty Loop

—

1. Trigger

Post-Purchase

Paid : Advertising ‘Call-to-Action’ /Promo

Kich thich Owned : Mail, e-Mail, Phone
Earned: ‘Family’

nhu cau/ sw thu hat
Shared: Databases




DONGIAN LA KHAC BIET CDJ_ Initial Consideration Set
Value + Awareness

Paid: Advertising (On/Off)
+ Past Experiences

Active Evaluation

2. Initiale
Consideration
Set

Post-Purchase




DO 1N 14 KeAC BT CDJ_ Active Evaluation

Paid: Moteurs de recherche, Comparison website , ...

Owned: Social, Network www.agence.be, Shops Advice, Bots, Youtube Channel, ...
Earned: Framily, Blogs, Editoriaux, ...

Info + Generate Preferences

Active Evaluation

-

Loyalty Loop




DO e L Kk BT CDJ_ Moment of Purchase

Paid: Re-Targeting,
Owned: Expérience Agence,
www.agence.be, Bots, mobile

App, AR, VR ...

Active Evaluation

Loyalty Loop

——-

3. Moment
of purchase

Post-Purchase
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M6 ta qud trinh mua hang cua khach hang va
suU phan bod cac kénh truyén thong #OSEP cua
nhan hang.

Nhan hang hién dang dau tu vao kénh nao?
Tai sao? Bé xuat kénh SHARED.
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‘ www.dinhtienminh.net @ dinhtienminh@ueh.edu.vn



