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Integrated Marketing Communication (IMC)
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MUC TIEU MON HOC

Kién thuc

Cac ly thuyét vé marketing ndi chung

& truyén théng néi riéng Phat trién chuong trinh IMC

Cac kiénthuc cd ban cua Marketing

truydn thong tich hap (IMC) Giam sat, danh gia va kiém soat




DON GIAN LA KHAC BIET

MUC TIEU MON HOC

Ky nang

*@@o
G

Ky nang lam viéc nhom Ky hang nghién cdu
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PDANH GIA KET QUA HOC TAP

Yéu cau:
 NO6p bai file PPT (.pptx)
Luu y:
« Pat tén file sai sé bi tru 2d.
« NOp tré han bi trt 50% sé6 diém.
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PDANH GIA KET QUA HOC TAP

Piém qua trinh = % s6 budi tham du x diém.

Piém KTHP = tinh 50% hoac thap hon tuy tinh trang hoc.

Khéng dudc vang >20% sé budi hoc (trén 3 budi hoc déi vai I8p tdi, trén 2 budi doi véi I8p ngay).

Mon hoc 3 dang du an, cac thanh vién sé luan phién thuyét trinh.

Vang thuyét trinh -1 diém/cd nhan, vang cé phép khong tru.
o Vang cdé phép phai gui mail cho GV trudc 12 tiéng (hgoai tru trudng hop bat kha khang).
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Guest Speaker

Thuyét trinh
* Cac nhém trinh bay du an
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An Integrated Marketing
Communications Perspective
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George E. Belch & Michael A. Belch, [2018],
Advertising and Promotion- An Integrated
Communications Perspective, 11th ed., McGrawHill.
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