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MUC TIEU BAI HOC s

v Hiéu cac yéu té thudéc moi trudng vi mo va vi moé anh hudng
Nnhu thé nao dén hoat déng cua doanh nghiép.

v Nam rd va biét cdch danh gia tam quan trong cua tung yéu
td doi v8i hoat dong marketing cua doanh nghiép.
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Mai truéng marketing la gi?
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MoI truéng marketing la gi?
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Moi trudng nhan khau hoc

Theo Anh (Chi), cac yéu t6 nhan khau hoc nhu dod tuoi, ty 1é sinh dé, s6 dan anh hudng
nhu thé nao dén chién lugc kinh doanh cua KFC va cua Mead Johnson tai Viét Nam?

Ty l& tdng dan sb Viét Nam, 1960-2019 (% nam)
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Thap dan s6 Viét Nam 1979 va 1989
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Thap dan s6 Viét Nam 2009 - 2019

Hinh 4.6: Thap dan sé Viét Nam, 2009 - 2019
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Thap dan s6 Viét Nam 2019 - 2024

Nam 2019
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SO liéu vé tinh hinh dan so, lao dong, viéc lam cua Viét Nam nam 2023

Dan so, lao dong, viéc lam

Dan so Ty s0 gi®i tinh cta tré em méi sinh

1003 _ 112 wn
tneu nguol ¢ - 10 O .

Ty 1é that nghiép trong dé tuoi lao dong

2,28:

Ty Ié thiéu viéc lam Thu nhép binh quén thang cua lao dong
trong do tudi lao dong
7,1

triéu déng/thang

91,3

triéu nguo'
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Du doan dan soé Viét Nam 2050

Phudng an stfa quy dinh mifc sinh con
Phuongan: @1 @2 @3
Don vi: s6 con/phu Nl

139 19-2 2323

ft ¢t

Duy tri muc gidm sinh Duy tri muc sinh Sinh thodi mai ® 85 +

: 80-84

Quy md dan so duf bao dén ndm 2050 7579

: 70-74

6569

; 60-64

! 55.59

95-100 115-120 130-140 ; 5054

triéu nguoi triéu nguoi triéu nguoi 45-49

: 40-44

| 35.39

, : | 30.34

Ty suat sinh hién nay : 2529

Bon vi: sé con/phu nlr ; 2024

Viing mién Tinh - thanh 15-19

‘ 10-14
5.9

29 1,96 3,11 14 é
1 0-4 :
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Population (in millions)

Trung du va Dong Nam Bo Lai Chau TP HCM

mién ndl phis Béc . Source: U.S. Census Bureau, International Data Base.
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Xu hudng dan so6

Viét Nam c6 toc do gia héa dan s6 nhanh

Hién tugng dan so gia hoa khong chi la moét thach thic déi véi
Viét Nam, ma con la co hdi cho nhitng doanh nghiép biét nam bat
co hoi, gop phan thic ddy su phat trién kinh té - xa hoi

100% 73,5
(tudi tho
i— trung binh)
tudi 60+/dan sé
o ot W2 T : ' > - LA ) : : Giai doan
i | b g g Ay il =iy
U | g
. Y (G o | pa - ' _ : : dan so gia 20%
e & g . ; 7 Giai doan—10%
' gia hoa 60
dan sé 1979 [ 1989 1999 2009 2010 2011 2012 2013 2017 2030 2050
Téc do dé thi hoa

Nguén: Hoi thdo Quéc té Gia héa Ndng déng, Sdng tao va Ung dung Céng nghé trong Cham séc ngudi cao tudi ASEAN
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Xu hLIc'Sng dan so6

e

Ty s6 ho tro
nguoi gia 15 - 64
(tudi)

Gia hoa dan so:
Ném trong 10 quédc gia co téc do gla héa dan so 65+ chiém 7-9,.9% hodc

nhanh nhat thé giéi nhung ngudi cao tuoi / 60* chiém 10-19,9% téng dan s6.
& Viét Nam chua dugc cham sdc tot. - - ==
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| F S
Viét Nam chinh thic buéc vao - $6 nam dg nhém dan s
giai doan “gia héa dan sé” tir 2011 tudi tir 65*
tang tu 7% lén 14%
& mot sé qudc gia

52,5
(tudi)
%

1979 ‘89 ‘99 200910 ‘11 “12 ‘13 Phap  Australia NhatBan ThailLan Viét Nam

Nguén: H6i thdo Quéc té Gid hoa Ndng déng, Sdng tao va Ung dung Céng nghé trong Chdm séc ngudi cao tudi ASEAN
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Moi trudng kinh té

Bao gom nhing yéu t6 tac dong dén kha nang chi tiéu cua khach hang va tao ra
nh{ng kiéu tiéu dung khac nhau.

\l/

Nhu cau va gia ca (Demand and
Price)

Muc thu nhap (Gross income, Disposable income
and Discretionary income)

' > Phan bo chi tiéu (Income
=) U distribution).
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MGi truéng kinh té: Minh hoa thu nhap

4| Thu nhap binh quan dau ngudi/thang :
trong giai doan 2012-2022 - 2 : :
4 (EVT: dong) § & ;‘.‘f ; =
o i - :
3 Z
o S
< 2 g § -
S 2 R 3 S
| g g H Y - :
o § & S S 8 o X
S 2 [ - - % o~
2 - 2 = § s § S -
. AN 0 ~ o~ - —
8 3 S 3 €
0 ‘ . | . | l l

Nam 2012 . 2074 2016 2018 2020 2022
B Nhom 1: thu nhap thap (nhom ngheéo) - & Nhém 2: thu nhap dudi trung binh - @ Nhém 3: thu nhap trung binh

® Nhom 4: thu nhap kha - ® Nhom S: thu nhap cao (nhom giau) Ngudn: Tdng cuc Thong k& - B4 hoa: N.XH
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Moi trudng kinh té: Minh hoa thu nhap

A.MOT SO CHIi TIEU THI TRUONG LAO PONG

LUC LUONG LAO PONG
52,5 triéu nguoi -
tham gia Iyc ludng lao dén ) 1 ; ' 74.6%nam/ Ty 1élaodéng
gia ly ong ong Ty l& tham gia “ < o

luc ludng lao don

68,6%

~* 1486 nghin ngudi so vdi Q1/2024
A7 217 3 nghin ngusi so vdi Q2/2023

¢
v 62,8% ni¥
3 o 28,1%

VIEC LAM
= Dich vu 40,3%
L&- Céng nghiép - Xay dung (=EHED

3 Néng. l[am nghiép

€5 va thiy sén

51,4 triéu ngudi co viéc lam

~” 1266 nghin ngudi so vdi Q1/2024
" 217,4 nghin ngudi so vdi Q2/2023

THAT NGHIEP

- Ty I& that nghiép

trong do tuoi

7" 242 nghin ngudi so vdi Q1/2024
" 4.2 nghin ngudi so vdi Q2/2023

Ty lé that nghiép ¢ .‘“ N trong do tudi
1,08 : trong do tudi \'8,01%1' \7’« khu vuc thanh thi
triéu ngudi ‘ \ ]
S8 ngudi thét nghiép Ty 1é thét nghiép 271%

thanh nién

Mo PONG TU SAN TU' TIEU
| TRONG NONG NGHIEP &
|
NED

I 3,9 triéu ngudi
| ™ 285 nghin ngudi so vdi Q1/2024
| My 19,3 nghin ngusi so vaéi Q2/2023

THIEU VIEC LAM

948,0 nghin ngudi trong do tudi
Ty 1& thiéu viéc l[am thiéu viéc lam
clia lao déng :

trong do tudi

2,06%

»” 15,0 nghin ngudi so vdi Q1/2024
7 7,3 nghin ngudi so vdi Q2/2023

= e % | LAO PONG PHI CHINH THU'C
THU NHAP BINH QUAN CUA LAO DONG | PHI NONG NGHIEP

LAM (}()NG !le’d!‘lG LUONG I
6 THANG PAUNAM 2024
BVT: triéu déng/thdng | Ty 1é lao déng

89 78 | ¢6 viéc lam phi ch!‘rJh thifc
==,

S——
— g | ~ 0,6 diém phén trém so véi Q1/2024
Nam NI | »7 0,6 diém phan tram so véi Q2/2023

55,1%

" 567 nghin déng so vdi cling ky

DON GIAN LA KHAC BIET
SO ngudi va ty lé that nghiép trong doé tuoi lao dong
theo quy, giai doan 2020-2024 (Nguon: GSO)
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MOI truéng tu nhién
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MOi trudng tu nhién bao gbm cdc nguodn tai nguyén thién
nhién dudc xem |a nhitng nhan té dau vao can thiét cho hoat
dong cua doanh nghiép va con cé nhing anh hudng nhat
dinh dén cac hoat dong Marketing cua doanh nghiép do.
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MOI truéng tu nhién

SU KHAN HIEM NGUON NGUYEN VAT LIEU

Tai nguyén cé han tdi tao dugc (rung, thuc pham)

Tai nguyén cé han khéng tdi tao dugc (dau tho,
than dd, déng, kém, platinium)

HAU QUA:“

r N\
Chi phi cho nguyén vat liéu san xuét ngay cang tang nhu gid
gas, dau. Mdc do 6 nhiém méi trung dén mic bdo déng.

. J/
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MOaI truéng tu nhién

2

TAI MOT SO DIA PHUONG GIAI DOAN 2021 - 2023

= 24000 (Nguon Bso cd0 cong tac BYMT nganh néng ngn ép nam 2023)
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A Chau Company
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DON GIAN LA KHAC BIET

THE GIGI NO LU'C BAO VE MOI TRUONG
—

pUC
GOi cai cach bao vé khi hau dién rong
chinh thuic ¢é hiéu luc tir 1/1/2020

THAI LAN
TU 2020, cam tui nilong dung 1 lan tai
cac clra hang Ién,

hudng téi  bao gom giam gia vé dudng sat,
cam hoantoan  tang thué dilai bang
(2021)  dudng hang khéng
st * ' 1B
FLI PHAP
Lénh cam san xuat, Ap dung

thué bao vé méi trudng mdi
0 © B0 déi vai cac hang hang khong,

i nhiing chuyén bay qua canh
khéng phai chiu thué

‘®

HAN QUOC \tl%

Han ché 6 t6 xa thai & muc
cao nhat luu théng trong
"Khu vuc giao thong xanh"
tu 6h-21h hang ngay,

tang lugng xe dap céng cong

tiéu thu va cung cap
tui nhua dung 1 lan
c6 hiéu luc

tu ngay 1/1/2020

n THUY ST

Cam su dung thuéc tri sau
chlorothalonil chéng lai

tinh trang 6 nhiém

F\ nguon nudc sinh hoat

Ddng clta moét s6
nha may nhiét dién ‘
chay bang than nham ¢
giam luogng phat khi thai
carbon dioxide d6c hai
vao moi trudng

" O TTXHN

Vietnam News Agency

infographics.vn
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MOaI truéng cong nghé

Viéc ap dung cong nghé madi giup cac doanh nghiép

tao ra san pham mdi va lam tang sdc canh tranh trén

s thi trudng. SU phat trien cong nghé phu thudc rat
4 nhiéu vao su dau tu cong tac nghién cdu va phat trién.
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MOaI truéng cong nghé

Applications of

Technology in Marketing

DON GIAN LA KHAC BIET

oo FTONRT RRALS COMTENT TIRDS YOU

BRAND AWARENESS
Delworing brand \
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CUSTOMER < @ THE BIG MCTURS -
ENGAGEMENT .
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with customers and ey .M""":mm“""'“ CONNECTE
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1-10-1 relationships with a:nr- a:d
customers, then messure e s
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The New Now

Sooner Than You Think
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MOaI truéng cong nghé
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Yy Stotior

FUTURE 40

A report by R3 on
40 of the world's most innovative
marketing future technologies

www Rilturedd.com

Deciphering the Technology

S

%
@O
%
Vi

Artificial Intelligence

The 3biry 1o leverage customer data

and Al concepts like machine learning 0
anticpate your customer's next move and
improve the customaer journay

Augmented Reality

Technology that enhances a

real-lite environment by Layernng thres-
dimensional artificial abjects on top ol it

Blockchain

A redlable, dithcult-to-hack record of
transactions and ownarship. In marketing
# provides markoetors with 2 more securne
way Lo ancrypl semitive data,

Chatbots

Computer-generatad programs that yse
artificial intalligence (A)) to initiate and
Cary on convasations with consimarns

Digital Transformation

Service providers that help brands digitizs
offerings and creative tach-dnven service
models and platforms

Future Consumers

Digital-Tir st companies that craate
content and expenences that laverage
technology 10 engage Consamers In an
impactid and meaninghl way.

]

i
a

Future of Retail

Technology that can Influgnce customer
axperience (CX) and use Al 1o drive future
spending and brand preference, both online
and In.store

Internet of Things (loT)

The extersian of internet connectivity mto
physical devices and everyday objects which
In turn provide data to marketers

Live Video
Sroadcasting 2 live video feed to an online

audience enables marketers to promote
thedr products or servicas in real time

Neuro

Technology that usas the principies of
nauropsychology to study consumens
sensonmaotor, cognitive, and alfective
resporse to marketing stimaly

Programmatic

Automatad badding on advertising Inventory
in raal time, for the opportunity to show

an ad 10 2 pecific customar, In 3 pacific
context

Virtual Reality

The uss of computer technology to craats
a simulated enveonment where the user s
placed Inside an axperieance

DON GIAN LA KHAC BIET
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MOaI truéng cong nghé

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

@ Tién bé khoa hoc ky thuat tac déng dén thi truong
6 nhiéu mat nhu:

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Lam thay d&i can ban hay xéa bd hoan toan cdc
san pham hién hou.

Khéi dau cho nhong nganh céng nghiép méi nhu
may tinh, dich vu mang.

Chu ky séng san pham bi rdt ngan lai.

>

Su thay déi trong ngan sdach danh cho hoat dong \
R&D tai cac cong ty.

J/
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MOl truéng van hoa - phap luat

Gia tri van hda dac

dudcc chinh phu hay cac t6 chuic xa hoi ban hanh nhu hién phap, luadt dan su, luat cong ty,
luat thucng mai, luat vé thué, luat vé dau tu nudc ngoai va cac chinh sach dac thu vé tung
linh vuc.
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Doanh
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Yélu t6 doaﬂh nghlép

kinh doanh

B6 phan 4
Marketing %
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Yéu t6 nha cung cap: Minh hoa
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Yéu to trung gian marketing

Méi gidi thuong mai
e Cdc coéng ty t6 chic van chuyén
o Cdc t6 chuc dich vy marketing

e Cdc t6 chuic tai chinh - tin dung
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Yéu té trung gian marketing: Minh hoa

Leading by Professionalism
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Yéu té khach hang
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Yéu té khach hang

¢ O DentalFlow’ TRAI NGHIEM KHACH HANG

,
A e s 3
w D IEM Bainha si - Vinha si VA DOANH NGHIEP
LY DO KHACH HANG RO1 BO DOANH NGHIEP

PHAN LOAI
) 14 68% 1&

o
N H 0 M Cham soc tung nhém riéng bigt gitp Khong hai long " Ng:i ’5:,3, Chon san pham
phong kham nhan dién va gidi quyét v6i dich vu clia g dich vu ctia
cac nhu cdu cu thé, tir d6 gia tang ty doanh nghi¢p 565 ho dai thu

& &,
KHACH HANG “™"mm=e®
Theo: The Rockefeller Corporation

—n ’ | CHUYEN GI SE XAY KHI KHACH HANG
4% CANHANHOA CO TRAI NGHIEM KHONG TOT?
%) TRAINGHIEM

Nha khoa tap trung tai nguyén cham séc vao Méi nhém khach hang cé nhu _céu va
ool R e YR L 2 mong muon khae nhaw Gui thong
quan tam dic biét NG sé téi uu héa thai |/ Tk lea ol b il =)
gian va cong sic cla nhan vién cham séc khéch hang cdm thiy dugec quan

e R L R I Ll tam ua cham s6e tét hon, ti do tao o o o
khéng déng déu sukét ndi bén vimg 3 5 /O 52 /0 16 /O
R&i bo han Ké cho ban bé Chia sé trai nghiém
doanh nghiép va ngudi than Ién mang xa hdi

Theo: ClickFox
Thay vi str dung mét chién lugce tiép thj chung cho tat
ca, viéc phan nhém khach hang gitp phong kham tao ra
cac chién dich tiép thj riéng cho ting phan
khiic. Viéc nay tbi uu héa viéc tiép cén ding dbi
tugng véi ndi dung phu hgp, tir dé gia tang ty 1é
phan héi va chuyén dbi.

NHO'NG CACH TOT NHAT KHIEN KHACH HANG
TRUNG THANH VG1 DOANH NGHIEP

11% 20% 12%

Cung cp cic Sy ciayen) My Cung cap dich vy C4 nhan héa

chwong trinh khuyén Fenhatr el dac bigt 24/7 ! san pham
__mai riéng va dic biét e >

Theo: ClickFox
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Yéu to doi thu canh tranh

AVOID HEAD-ON COMPETITION!

Know the Market Situation!

® ©

Monopolistic Pure

Monopoly| | Oligopoly Competition Competition




MOI TRUOCONG VI MO

Bai tap

€«————  Chétluong

Gid ca

Chuing ta cé thé dung 6 nao trong s&
cdc 6 con lai dé cd thé canh tranh véi A ?
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Bai tap
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Yéu té cong chung

Truyén théng
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DON GIAN LA KHAC BIET

THANK YOU




