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Research Potential Publishers to Host Adverts
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Choose or Create a Landing Page
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Determine the Goal 01

➢ Building brand awareness

➢ Stimulating demand

➢ Satisfying demand

➢ Driving direct response and sales

………….
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Identify Key Performance Indicators(KPIs) 02

➢ Volume KPIs

➢ Efficiency KPIs

➢ Pacing KPIs

➢ Impact KPIs

➢ Brand Health KPIs

➢ Effectiveness or Relevance KPIs

………….
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Investigate Target Audience 03

What websites are they likely to be visiting?
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Research Potential Publishers to Host Adverts 04

➢ Publisher’sstats?

        • Visitors No.

        • Visitors located

        • Visitors demographics

➢ Publisherpromote?

➢ Ad formats are available?

➢ Often update ads?
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Set a Budget 05

How much you are willing to pay per click, impression, action or

engagement and set your total budget in line with this.
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Create Adverts 06

➢ Attract attention

➢ Convey a message

➢ Entice action
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Choose or Create a Landing Page 07
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Run Adverts08
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Track, Measure, Optimise09
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