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Muc tiéu chuong 8

% Hidu céc khai niém co ban clha hoat dong
chiéu thj va nhirng kho6 khan cua né khi trién
khai tai thj trwdng nwédc ngoai.

% N&m duoc nhitng rao can thudng gép khi
thwe hién chwong trinh chiéu thi quéc té.

% Nhan biét cac yéu té6 anh hwéng dén viéc
Iwa chon cac cong cu chiéu thi qudc té.

% Hiéu va biét cach ap dung cac cong cu
chiéu thi khac nhau trén thi trwéng qubc té,
dac biét cong cu quang céo.

e A
Muc luc

8.1. Khai quéat vé hoat dong chiéu thi )

| 8.2. Nhitng réo can trong hoat déng chi-

8.3. Céc yéu tb anh hudng dén viéc lwa chon céng
cu chiéu thi

| 8.4. Cac cong cu ctia hdn hop chiéu thi -

M
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8.1 Khai quat vé hoat dong chiéu thi

«+Chiéu thi (promotion) la mt ndi dung trong
cac hoat déng cta hén hop marketing. Céac
hoat déng marketing khéng chi nham khuéch
trwong viéc ban va phan phdi san phdm hay
dich vu ma con can phai cung cép thong tin dé
dén dé&t khach hang dén quyét dinh mua s&m.

e N
8.1 Khai quat vé hoat déong chiéu thij (tt)

«+Cac doanh nghiép hoat dong trén pham vi
qudc té glri cac thdng diép dén thj trwong muc
tiéu d& thong tin cho khach hang tiém nang vé
san pham, thuyét phuc ho tré thanh ngwdi mua,
phat trién thai do tich cwc, lam thay déi nhirng
suy nght va hanh vi ctia ho theo hwéng cé lgi
cho doanh nghiép.
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8.1 Khai quat vé hoat déong chiéu thi (tt)

- Quang cdo

- Béin hang trye tigp -

- Khuyén mai/ mai Honhgp
- Tuyén truyén/ QHCC | oyt /O

- Marketing truc tiép .

Hinh 8.1: Cdc hoat.ddng chiéu thi trong marketing-mix
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8.1 Khai quat vé hoat déong chiéu thi (tt)

» Chuwra biét
Khuéch Quén
Lrudng
Théng Khéng
tin hiéu
I Nghi
Tin ciy ngd »
Nhin thic Bing
vé lgi ich quan
Mua
Hinh 8.2: Cdc muc tiéu khuéch truong sén phdm
\_ =,
7
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Minh hoa vai tro caa chiéu thi

EXHIBIT 14-3 Promotion Seeks to Shift the Demand Curve

(" 8.2 Nhirng rao can trong hoat déng )

chiéu thi quéc té

ngén
-Kha

Hinh 8.3: Gerald Albaum, Jesper Strandskov, Edwin Duerr (2002), Int! Marketing
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and Export Management, Fourth edition. A(
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(" 8.2 Nhirng rao can trong hoat déng )

chiéu thj quoc té (tt)

«»Rao can ngdn ngir

= Ngbn ngl la mét trong nhirng rao can Ion
nhét trong hoat déng Marketing qudc té.
= 3 dang 16i sai hay thwéng ‘'gap trong viéc
chuyén ngii:
* Sy qua céu tha.
« Tir nhiéu'nghia.
* Thanh ngi.
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(" 8.2 Nhirng rao can trong hoat déong )

chiéu thj qudc té (tt)

«»Rao can van héa khéc:

= Ton gido.
= Khac biét vé van hoa.
« Khoan céch vé quyén lyc (Gia dinh; Nam/N{).

» Chu nghta ca nhan:

Th.S Dinh Tien Minh 11

("8.3 Cac yéu té anh hudng dén viéc Iua
chon céng cu chiéu thi

#Khi thuc hién cac chwong trinh trong hén hop
chiéu thi, cAc nha marketing quéc té can can
nhé&c nhiéu van d& bén trong va bén ngoai
doanh nghiép lién quan dén. chién lwoc, ngudn
tién, thi trwdrng va tinh hinh canh tranh...

<Tai thj trwong nwdc ngoai van dé phdi hop
cac hoat dong chiéu thj tuy thudc vao viéc st
dung chién lugc day hay chién luoc kéo.




Minh hoa chién ludc ddy va kéo

EXHIBIT 14-8 Promotion May Encourage Pushing in the Channel, Pulling
by Customers, or Both

| Personal selling, sales promation, advertising, and publicity

[’mmnﬁnn o channel members l

Final

customers cunsumers
request (pull) request (pull}
product product
- —

(8.3 Cac yéu té anh hudng dén viéc lua )
chon céng cu chiéu thj (tt)

<Ngudn kinh phi danh cho toan bd hoat dong va
chi phi cho tirng hoat dong.

#Mc d6 canh tranh trong dai han va ngan han
trén thi trwong.

<+D3c diém clia san phdm nhuw thoi vu, gid ban...
#Phuong thire tham nhap thi treong: nha phan
phoi, dai ly, doi.tac lién minh... dwgc st dung trong
tirng phuong thirc 6 thé chia sé chi phi chiéu thi
v&i doanh nghiép.
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("8.3 Cac yéu té anh hudng dén viéc Iua
chon céng cu chiéu thij (tt)
%»Pac diédm va qui moé clha thi trwong. Tai
nhirng nwéc cdng nghiép hdéa cao s dung
nhitng k§ thuat chiéu thj tinh t& hon so v&i
nhirtng nwéc cd mét béng gido duc thap.
%Nhirng ngudn lyc khac trong coéng ty nhdm
kiém tra, giam sat hoat 'dong va céac khoan chi
phi twong ng cho nhirng hoat ddng nay.
“*bac diém va pham vi clia cac phwong tién
truyen théng.
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8.4 Cac céng cu cua hon hop chiéu thi

Cong cu 1: Quang cao

#Quang céo la viéc chuyén théng tin qua cac
phwong tién truyén théng va nha quang céo
phai tra tién cho nhirng hoat dong nay.

#Quang céo quéc t& hay quang céo toan ciu
la viéc chuyén nhiing théng diép quang céo
dén v&i nhiéu thitreong & nhiéu quéc gia.
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Cong cu 1: Quang cao (tt)
Top 15 Global Advertisers—-Measured Media Only (2007)
Spending amount
Rank Company Home country (billions of $)
1 Procter & Gamble USA $9.36
2 Unilever UK/Netherlands $5.29
3 L'Oréal France $3.43
4 General Motors USA $3.34
) Toyota Japan $3.20
6 Ford Motor USA $2.90
T Johnson & Johnson USA $2.36
8 Nestlé Switzerland $2.18
9 Coca-Cola USA $2.18
10 Honda Motor Japan $2.05
1 Time Warner USA $2.02
12 Reckitt Benckiser UK $1.98
13 Sony Corp. Japan $1.89
14 Kraft Foods USA $1.85
15 Nissan Motor Japan $1.83
- J
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Coéng cu 1: Quang cao (tt)
Measured Advertising Spending by Region (2007)
Percentage of
Amount worldwide
Region (billions of $) amount
Africa $0.74 0.7
Asia-Pacific $16.15 15.0
Europe $37.71 35.0
Latin America $3.63 34
Middle East $0.70 0.7
Canada $2.09 1.9
USA $46.61 433
World $107.63 100.0
Copyright (c) 2007 John Wiley & Sons, Inc. i~
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Coéng cu 1: Quang cao (tt)

%Co s& ha tAng nhw luat quang céo, phwong
tién quang céo, cac cong ty quang cdo... trong
nganh cdng nghiép quang céo c6 sy khac nhau
gitra quéc gia nay va qudc gia khéc.

#Quang cao toan cau ciing gitp cho coéng ty
tiét kiém dwoc nhiéu chiphi quang céo.

ey
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Céng cu 1: Quang cao (tt)
Average Cost of a Prime-Time 30 Second TV Spot (2007)
Costof a
prime-time ad
Country (in U.S. dollars)
China $23,233
Hong Kong 33,555
India 10,096
Indonesia 3,226
Japan 21,693
Malaysia 2,436
Philippines 4,548
Singapore 4,739
Thailand 5,970
Vietnam 2,364 S~
- —4
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Cong cu 1: Quang cao (tt)

% Tiéu chudn héa hay Thich nghi héa:
= Nhitng khia canh dwoc xem xét dé ap dung tiéu
chuén hoéa hay thich nghi héa thwong 1a:
* Thij trwvong muc tiéu.
« Dinh vj san pham.
« Muc tiéu chién dich;
* Muc tiéu phuong tién.
+ H6n hop bhu’ong tién, lich phat phwong tién.

1/2/2017
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Coéng cu 1: Quang cao (tt)

% Tiéu chuan héa hay Thich nghi héa:
= M6t s6 yéu t6 anh hwéng dén sy thich hop cia
viéc quéng cég tieu chuan hoéa cho nhiéu thj
trwong xuat khau la:
+ Loai san pham.
« Tinh ddng nhét cla thi truong.
+ Nhitng d&c trung va tinh s8n c6 clia phwong tién.
+ Sy sén séng cla dich vu va kha nang cuta cong ty
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quang cdo.
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Cong cu 1: Quang cao (tt)
< Tiéu chuan héa hay Thich nghi héa (tt):
= Loi ich cta tiéu chudn héa:

- Tiét kiém chi phi.

« Théng nhét hinh anh, thwong hiéu.

+ C6 cling d6i tuong khach hang toan cau.

« Creative Talent

* Cross-Fertilization
\_ J
f N

Cong cu 1: Quang cao (tt)
< Tiéu chuan héa hay Thich nghi héa (tt):
= R&0 can cla tiéu chuan hoéa:

» Khac biét van héa.

* Qui dinh/ phéap luat quang céo.

» Market Maturity ‘

* “Not-Invented-Here™ (NIH) Syndrome
N\ — -
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Coéng cu 2: Ban hang ca nhan

“Khai niém:

=Ban hang ca nhan la su tiép xdc truc tiép gitva dai
dién ban hang ctia doanh nghiép va khach hang tiém
néng dé trinh bay, thuyét phuc véi muc tiéu la ban
hang.

=Cong viéc clia ngwdi ban 1& phai hiéu ngay nhu cau
clia khach hang, dan nhithg yéu cau nay dén véi san
pham ctia doanh nghiép va thuyét phuc khach hang
mua. N

1/2/2017

(" N
Coéng cu 3: Khuyén mai/ khuyén mai

«Khai niém:
=Day la hoat déng hé tro' cho quéng céo va ban hang
ca nhan. Hau hét cac hoat dong khuyén mai thuc
hién trong thoi gian ngan va gia ting gia tri vat chat
cho san pham ho&c nhan hiéu.
=Muyc dich clia khuyén maéi |a‘khuyén khich nhitng
ngudi chua siv dung dung'thtr sdn phdm hoéc kich
thich nhu cau ctia khach hang hién tai.
=Hoat déng khuyén mai ciing dwoc dung dé gia tang
mrc ban trong hé théng phan phéi.

e N
Cong cu 4: Tuyén truyén/ QHCC

«Khai niém:

=Tuyén truyén (Publicicty) 1& hinh thirc truyén nhitng
théng tin vé san phdm, con ngudi va cac hoat dong
cuia doanh nghiép. Bay la mot hoat dong trong quan
hé coéng ching.

=Quan hé cong ching (Public'Relations) la nhirng
hoat déng truyén théng marketing bang cach tién
hanh nhitng chwong'trinh dwoc thiét ké dé lam cho
c6ng chiing hiéu va chdp nhan san phdm va doanh
nghiép.
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Cong cu 5: Marketing truc tiép

#Khai_niém: Marketing truc tiép la viéc st
dung dién thoai, thw dién t&r va nhirng cong cu
tiép xtc khac (khong phai 1a nguoi) dé giao
tiép v&i nhitng khach hang riéng biét hodc
tiém n&ng. ,
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