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Hiéu khai niém vé san pham/ dich vu va cac khdi
niém khdc lién quan dén san pham rét quan trong

trong kinh doanh.

Gidi thiéu mét s& chién luoc san pham.

Tim hiéu chu ky séng sadn pham va cdc chién luoc

Marketing theo tung giai doan chu ky séng dé.
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San phdm la bat cu the gi cé thé dua vao thi
truosng dé dat ducc sy chu y, mua bdn, st dung
hodc tiéu thy, cé kh& nang théa man ducc mét
udc mudn hay mét nhu cau.

I Mét san phdam cé thé la san phadm hou hinh, dich
vu, y tudng hay dia diém.
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o . What can you compete |
H 9 \ with your competitors? !

—
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Ty Grao
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o Gid ca (91) o Co 6 vat chat (4]
® Chét luong san pham (87) * Hoa hong (2)

: » Cho st dung thi/ xai thu (2
* Mau ma, kiéu dang, bao bi (63) ?su ung thu/ xai thu (2)
, e Xudt xi hang héa (1)
® Hau mai, khuyé&n mai (57) « Phy tong thay the

® Thuong hiéu/ nhan hiéu (53) e Showroom

® Théi d6/ ky nang NVBH (41) * Quang cdo/ PR
e Hinh thic giao hang

®* Mang luéi phan phéi réong (27)
 T6t cho méi trudng
® Tu van/ cham séc khéch hang (21) » B&o hiém hang hoa

® Kha nang cung dng san phdm (15) o Qui trinh mua hang

® Hinh thdc thanh todn (14) * M&i quan hé
® Ché dé bao hanh (13) * Déi tra hang
* [SO
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At the most basic level, the company
asks, “What is the customer really
buying? For example, people who buy
an Apple iPad are buying more than
just a tablet computer. They are buying
entertainment, self-expression,
productivity, and connectivity-a mobile
and personal window to the world.
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L] L] .—\
Intangibility
Cannot be seen |_____. \ P From the
tasted, telt or provider
smelled before
purchasing SERVICES
—
L] . '_\ g L sl e
Variability Perishability
Depends on who [ % Cannot be stored
provides and under for resale
what conditions or |later use
P —
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Copyright © McGraw-Hill Education. Permission required for reproduction or display.
TYPE OF CONSUMER PRODUCT

BASIS OF CONVENIENCE SHOPPING SPECIALTY UNSOUGHT
COMPARISON PRODUCT PRODUCT PRODUCT PRODUCT
Toothpaste, cake Cameras, TVs, Rolls-Royce cars, Burial insurance,
Product mix, hand soap, briefcases, Rolex watches, thesaurus
ATM cash withdrawal airline tickets heart surgery

Usually very Varies
expensive
Flace tidisuibaton) Widespread; many Very limited Often limited
outlets
Differentiation from  Uniqueness of Awareness is
competitors brand and status essential
stressed stressed

Aware of brand Very brand loyal; Will accept
but will accept will not accep substitutes
substitutes stitutes

Brand loyalty of

consumers

Infrequent Infrequent Very infrequent
purchases; needs purchases; needs purchases; some
much comparison extensive search comparison
shopping time and decision time shopping
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Branding is a marketing decision in which an organization
uses a name, phrase, design, or symbols, or combination
of these to identity its products and distinguish them from
those of competitors.

A brand name is any word, device (design, shape, sound,
or color), or combination of these used to distinguish a

seller’'s goods or services.

A trade name is a commercial, legal, name under which a
company does business. (Coca-Cola Co.)

A trademark identifies that a firm has legally registered its
brand name or trade name so the firm has its exclusive use,
thereby preventing other from using it.
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~

Nhan hiéu la mét thude tinh quan
trong cua san phdm. N&é cé thé la
tén goi, kiéu dang, biéu tuong, hodc
bat cu dac diém nao cho phép phan
biét sdn phdm cia nha cung cdp
nay véi san pham cioa nha cung
cép khdc.
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& Ten théng nhdt cho cdc logi hang héa (GE)
& Ten tap thé cho ho hang hod.

S Tén thuong mai cua cong ty két hop véi nhan hiéu
riéng biét.
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“Mét san pham 16t co thé tao lap
mot thuong hiéu manh va mot
thuong hiéu manh khéng thé khong
c6 mét san phdm t6t”. Diéu nay noi
cho Anh/ Chi biét vai tro gi cua
mot san pham déi véi viéc tao lap
thuong hiéu?
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Chién lugc sén phéam la téng thé cdc
dinh hudng, cdc nguyén tac va cdc
bién phdp thyc hién trong viéc xdc
|&p mét tap hop sdn phdm bao gom
cdc dong sdn phdm va cdc mén hang
(product item) sao cho phu hop vdi
tung thi truong va phu hop véi tung
giai doan khdc nhau trong chu ki
séng cua san pham da.
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__________________________________________________________________________________________________________________________

Product-mix

Product item Product item Product item
Product item Product item Product item
Product item Product item Pro duct item

Product lines
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Detergents Toothpaste DBi:I:O;:::)e Diapers 1|-'_’:: 5:;
PG lvory Snow Gleem lvory Pc]lr;z?rs C]hsgn;in
-LINE Dreft Crest Kirk's Luvs Puffs
LENGTH) (1933) (1955) (1885) (1976) (1960)
Tide Lava Banner
(1946) (1893) (1982)
Cheer Camay Summit
(1950) (1926) (1992)
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@ Chién lugc thiét lap cac dong san phém
@ Chién lugc phat trién dong san pham

@ Chién lugc hién dai héa dong san pham

Ugc Mo réng tap hop san pham
uoc kéo dai cdc dong san pham
ugc tang chiéu sau coa tap hop sén phém

ugc tang giam tinh dédng nhét cia tap hop san pham

ugc thich Ung san phém
nién luge déi méi san pham
uoc bat chuée san pham

hién luge dinh vi san phém
(\§ 4

www.dinhtienminh.net
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San pham méi la san phém
duoc moét s& khdch hang
titm nang cédm nhéan nhu

mdi, né bao gébm san pham
mdi hoan toan, sadn pham
cdi tién, sdn pham hoan
chinh va san phdm cé nhan
hiéu méi ma DN phdat trién.
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Hay chon mét sdn phdm mdi hoan toan

(hodic mét san phém cdi tién) vua ducc tung

ra thi trusng moét nam tré lai day, hay ké ra
cdc hoat déng ma ban da nhin thdy trong
viéc doanh nghiép gidi thiéu san phdm ra
thi trusng? Ddanh gid riéng cla ban vé tinh

| hiéu qud cua cdc hoat dong dé?

(Viét lai cau hoi vao bai lam)
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B Idea Idea Devel ¢ Commercial- N
generation evaluation evelopmen ization
Idea from: Strengths and Concept testing R&D Finalize product
Customers and weaknesses _ Develop model and marketing
users - Reactions from or service plan
| Fit with customers profotype |
Marketing objectives _ Start production
research . » Rough estimates » Test marketing » and marketing »
Market trends of cost, sales, mix
Competitors and profits “Roll out” in
Other markets ROPQh ROI Revise plans select markets
Company people  ~ estimate as needed _
Final RO

Middlemen, etc. ROI estimate estimate

Adapted from Frank R.Bacon, Jr., and Thomas W .Butle, Planned Innovation
(Ann Arbor: University of Michigan Institute of Science and Technology, 1980).
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Phat trién &
Tho nghiém
khai niém

Timray Chon loc va danh
tuong moi gia y tuong mdi

Thuong mai hoa Hogf:h dinh
san phdm chién lugc

marketing

Phan tich
vé mat

kinh doanh

Phat trién va tho
nghiém san phdam moi
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Muc dich cua giai doan nay la tim ra
nhing y tudng vé sén phadm mdi cang
nhiéu cang t6t. Nhiong y niém dd cé thé
xudt phat tu khdch hang, tU nhing
chuyén di dén noi nay noi khdc, tu
quan sat d&i tho canh tranh, xem trién
lam, phong trung bay, hay y kién cua
nhéan vién doanh nghiép.
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@ Chon loc va danh gia y tusng mdi

| Théng thusng doanh nghiép rét dén

do gita nhiéu y tuéng méi. Chon y
tudng nao ? Y tudng nao sé phu hop
nhdt véi chién luoc cua doanh
nghiép, véi tiém nang cta nd ?
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Chuyén dat mét y tuéng thanh nhing ngén tu
cho khach hang hiéu (mé ta kiéu dang, mau
sdc, c6 khé, mui vi, tinh nang st dung va gid
cd san pham).

Tho nghiém khdai niém san phdam & nhém
khach hang thich hop ma céng ty dang muén
hudng dén bang cdc cau héi thich hop.
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Thu nhat: mé tad quy mé, co cdu, hanh vi coa thi
truong muyc tiéu, dy ki€n dinh vi va bdn san pham,
thi phan va muic loi nhuan mong doi trong nam
dau.

Thu hai: du kién gid sadn pham, chién luoc phan
ph&i va kinh phi marketing cho nam dau tién.

Thu ba: trinh bay chi tieu muic tiéu thy va loi

nhuan lau dai, va chién lugc marketing-mix trong
thoi gian dé.
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Usc luong doanh sé:

v Ddanh gid xem doanh s8 c6 du cao dé thu ducc muc lai
thoa ddng cho céng ty khéng ?

v Nén khdo sét qud trinh bdn cta san pham tuong ty, va
can diéu tra y kién cla thi truong.

v Udc luong doanh s& t&i thiéu va t8i da, dé biét dusc
muc rul ro.

v Viéc tién liéu doanh s& tuy thuéc kha nhiéu vao loai
san pham (mua mét [an, mua khéng thusng xuyén, hay
mua thudng xuyén...).

Usc luong chi phi va muc loi.
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Phat trién va tho nghiém san pham méi)

Thuc hién khdi niém san pham.

Tho nghiém cac yéu t6 gan lién véi san pham:

v

< 8 S 8«

— 4 4 4 4 -

nU ng
nU ng
nU ng
nU ng
nU ng

nU ng

niém vé mui.

niém vé gia ca.

niém vé tén goi.

niém vé déng goai.

niém vé xuc tién.

niém & diém ban hang.
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Sau nhiéu thu
nghiém coéng
ty di  dén
quyét  dinh
trién khai va
kiém tra viéc
ohé bién nd
dé digu chinh
nhong théng

s& khac nhau.

Percent adoption

Time
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Chu ky doi séng cua san pham la khai niém
thé hién su ¢6 gang nhan dang nhing giai
doan khdc nhau cia lich st thuong mai mét
san pham K. Verum (1966)

Doanh sé&

M6 dau Tang Truéng Suy thodi  Thai gian
truéng thanh
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Mo rong vong doi l—»

$ a,
’8'0'
o

*o,"* Canh tranh Doanh s&

S du doi
& p
Loi nhuan P /
&\ . -

Gieu Suy thodi

v Thoi gian

Cau 1 Vi sao dinh duong loi nhuan khéng trung vé thoi

QU 1 gian véi dusng doanh s67?

X Trong 4 giai doan vong doi, giai doan nao can kéo
Cau 2 4yi lau nhét? Tai sao?

) Lam sao d€ dusng loi nhuan khéng bi @ém ngay giai
Cau 3 doan dau tien?
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EXHIBIT 10-2 Patterns of Fashion, Fad, and Style Cycles for Fashion Products

Fashion cycles may last for Fashion cycles may
some time as they spread be very short
beyond the innovators

/N

Sales level

Time

Styles may come back over time as fashions and fads

YavivaN

Time

Sales level
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EXHIBIT 10-3 Typical Changes in Marketing Variables over the Product Life Cycle

$

€O ——» +

Market

introduction

Market
growth

Market

maturity

Monopolistic

.

Sales
decline

Competitive | Monopoly or [ Monopolistic
5||'uqF;|on mnnoguh);h: com ghhun :'i:mnpezlflﬂﬂ or ]
competition or oligopoly heg df:‘ g);owur d [ -
pure competifion
Product One or few Variety — try to | All “same” Some drop out
find best Battle of brands
product
Build brand
familiarity
Place Build channels Move toward more S
Maybe selective distribution intensive distribution
Promotion | Build primary Build selective demand ;
demand
Pioneering- Infnrmlng/Persuudln —> Persuudlng/Remlndlng
informing (frantic ?|y competitive)
Price Skimming or Meet cnmpehhnn (especially in oligopoly) —

penetration

or

Price dealing and price cutting

>
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