DIGITAL 2024

VIETNAM

THE ESSENTIAL GUIDE TO THE LATEST CONNECTED BEHAVIOURS

Downloaded & sharedby Gl ¢ 205 0O o0y AT

we
gg% il <O> Meltwater


https://www.facebook.com/hugh.vo.ad

we
are, OO Meltwater
social

Downloaded & shared by


https://www.facebook.com/hugh.vo.ad

PARTNERS THAT MAKE THE GLOBAL DIGITAL REPORTS SERIES POSSIBLE

GSMA
Intelligence @ " SEﬁL,SH
data.ai similarweb

STATISTA GSMA INTELLIGENCE DATA.AI SIMILARWEB SEMRUSH

sociaﬂmider
locowise

OOKLA SKAI LOCOWISE SOCIALINSIDER PPRO KEPIOS

Downloaded & shared by


https://www.facebook.com/hugh.vo.ad

CLICK THE LINKS BELOW TO READ OUR FULL SUITE OF GLOBAL DIGITAL REPORTS

GLOBAL OVERVIEW
DIGITAL YEARBOOK
ABKHAZIA
AFGHANISTAN
ALAND IS.

ALBANIA

ALGERIA
AMERICAN SAMOA
ANDORRA
ANGOLA
ANGUILLA
ANTIGUA & BARBUDA
ARGENTINA
ARMENIA

ARUBA

AUSTRALIA
AUSTRIA
AZERBAIJAN
BAHAMAS
BAHRAIN
BANGLADESH
BARBADOS
BELARUS

BELGIUM

BELIZE

BENIN

BERMUDA

BHUTAN

BOLIVIA

BONAIRE, ST. EUSTATIUS & SABA
BOSNIA & HERZEGOVINA
Downloaded & shared by

BOTSWANA
BRAZIL

BRITISH VIRGIN IS.
BRUNEI

BULGARIA

BURKINA FASO
BURUNDI

CABO VERDE
CAMBODIA
CAMEROON
CANADA

CAYMAN IS.
CENTRAL AFRICAN REP.
CHAD

CHILE

CHINA

CHRISTMAS 1S.
COCOS (KEELING) IS.
COLOMBIA
COMOROS

DEM. REP. OF CONGO
REP. OF CONGO
COOK IS.
COSTARICA

COTE D'IVOIRE
CROATIA

CUBA

CURACAO

CYPRUS

CZECHIA

DENMARK

DJIBOUTI
DOMINICA
DOMINICAN REP.
ECUADOR

EGYPT

EL SALVADOR
EQUATORIAL GUINEA
ERITREA

ESTONIA
ESWATINI
ETHIOPIA
FALKLAND IS.
FAROE IS.

FlJI

FINLAND
FRANCE

FRENCH GUIANA
FRENCH POLYNESIA
GABON

GAMBIA
GEORGIA
GERMANY
GHANA
GIBRALTAR
GREECE
GREENLAND
GRENADA
GUADELOUPE
GUAM
GUATEMALA
GUERNSEY

GUINEA
GUINEA-BISSAU
GUYANA
HAITI
HONDURAS
HONG KONG
HUNGARY
ICELAND
INDIA
INDONESIA
IRAN

IRAQ

IRELAND

ISLE OF MAN
ISRAEL

ITALY
JAMAICA
JAPAN

JERSEY
JORDAN
KAZAKHSTAN
KENYA
KIRIBATI
NORTH KOREA
SOUTH KOREA
KOSOVO
KUWAIT
KYRGYZSTAN
LAOS

LATVIA
LEBANON

LESOTHO
LIBERIA

LIBYA
LIECHTENSTEIN
LITHUANIA
LUXEMBOURG
MACAU
NORTH MACEDONIA
MADAGASCAR
MALAWI
MALAYSIA
MALDIVES
MALI

MAILTA
MARSHALL IS.
MARTINIQUE
MAURITANIA
MAURITIUS
MAYOTTE
MEXICO
MICRONESIA
MOLDOVA
MONACO
MONGOLA
MONTENEGRO
MONTSERRAT
MOROCCO
MOZAMBIQUE
MYANMAR
NAMIBIA
NAURU

NEPAL
NETHERLANDS
NEW CALEDONIA
NEW ZEALAND
NICARAGUA
NIGER

NIGERIA

NIUE

NORFOLK IS.

NORTHERN MARIANA IS.

NORWAY
OMAN
PAKISTAN
PALAU
PALESTINE
PANAMA
PAPUA NEW GUINEA
PARAGUAY
PERU
PHILIPPINES
PITCAIRN IS.
POLAND
PORTUGAL
PUERTO RICO
QATAR
REUNION
ROMANIA
RUSSIAN FEDERATION
RWANDA

ST. BARTHELEMY
ST. HELENA

ST.KITTS & NEVIS

ST. LUCIA

ST. MARTIN

ST. PIERRE & MIQUELON

ST. VINCENT & THE GRENADINES

SAMOA

SAN MARINO
SAO TOME & PRINCIPE
SAUDI ARABIA
SENEGAL
SERBIA
SEYCHELLES
SIERRA LEONE
SINGAPORE
ST. MAARTEN
SLOVAKIA
SLOVENIA
SOLOMON [S.
SOMALIA
SOUTH AFRICA
SOUTH SUDAN
SPAIN

SRI LANKA
SUDAN
SURINAME
SVALBARD & JAN MAYEN
SWAZILAND
SWEDEN
SWITZERLAND
SYRIA

TAIWAN

TAJIKISTAN
TANZANIA
THAILAND
TIMOR-LESTE
TOGO

TOKELAU

TONGA
TRANSNISTRIA
TRINIDAD & TOBAGO
TUNISIA

TURKEY
TURKMENISTAN
TURKS & CAICOS |IS.
TUVALU

UGANDA
UKRAINE

U.AE.

UK.

US.A.

U.S. VIRGIN IS.
URUGUAY
UZBEKISTAN
YANUATU
VATICAN
VENEZUELA
VIETNAM

WALLIS & FUTUNA
WESTERN SAHARA
YEMEN

ZAMBIA
ZIMBABWE


https://www.facebook.com/hugh.vo.ad

IMPORTANT NOTES ON COMPARING DATA

The findings published in this report use the
latest data available at the time of production.
This may include revised figures for historical
data points that were not available when we
produced previous reports in the Global Digital
Reports series. From time to time, we may also
change the data sources that we use to inform
specific data points, and we may also change
how we calculate certain values. Similarly, our
data partners may change the ways in which
they source, calculate, or report the data that
they share with us. As a result, findings published
in this report may not correlate with findings
published in our previous reports, especially
where such findings represent change over time
(e.g. annual growth). Where we report figures
for change over time, such figures will use the
latest available data, so we recommend using

the values published in this report, rather
than trying to recalculate such values using data
from previous reports. When we're aware of the
potential for historical mismatches, we include
a note on comparability in the footnotes of
each relevant slide. Where we include such
advisories, or where we report values for change
over time as “[N/A]”, the most recent data do
not correlate with the equivalent data point(s)
published in previous reports, so we strongly
advise readers not to compare these figures
with equivalents published in previous reports. In
particular, the social media platforms featured in
this report regularly revise the figures that they
report for advertising reach, and this may result
in the latest numbers appearing to be lower than
the values for the same data points published in
our previous reports. However, these revisions
Downloaded & shared by

do not necessarily imply any change in the
active use of these platforms, and should not
be interpreted as such. Furthermore, in addition
to changes in data sources and calculations,
please note that the figures we publish for “social
media user identities” may not represent unique
individuals. This is because some individuals
may manage multiple social media accounts,
and because some social media accounts may
represent ‘non-human’ entities (e.g. businesses,
animals, music groups, efc.). As a result, the
figures we publish for social media user identities
may exceed the figures that we publish for total
population or for individuals using the internet,
but such anomalies do not represent mistakes.
For more information, please read our notes
on data variance, mismatches, and curiosities:
https://datareportal.com/notes-on-data.
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GLOBAL DIGITAL HEADLINES -v;%’“

OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

NOTE: SIGNIFICANT REVISIONS TO SOURCE DATA MEAN THAT FIGURES SHOWN HERE ARE NOT COMPARABLE WITH PREVIOUS REPORTS. SEE THE IMPORTANT NOTES AT THE START OF THIS REPORT FOR DETAILS GLOBAL OVERVIEW
TOTAL CELLULAR MOBILE INDIVIDUALS USING SOCIAL MEDIA
POPULATION CONNECTIONS THE INTERNET USER IDENTITIES

8.08 8.65 5.35 5.04

BILLION

YEAR-ON-YEAR CHANGE

+0.9%

+74 MILLION

URBANISATION

57.7%

BILLION

YEAR-ON-YEAR CHANGE

+1.9%

+160 MILLION

TOTAL vs. POPULATION

107.0%

BILLION

YEAR-ON-YEAR CHANGE

+1.8%

+97 MILLION

TOTAL vs. POPULATION

66.2%

BILLION

YEAR-ON-YEAR CHANGE

+5.6%

+266 MILLION

TOTAL vs. POPULATION

62.3%

MEDIA USER IDENTITIES MAY NOT REPRESENT UNIQUE INDIVIDUALS. COMPARABILITY: SOURCE CHANGES AND BASE REVISIONS. FIGURES ARE NOT COMPARABLE WITH PREVIOUS REPORTS. GLOBAL DATASETS are (o) M |
MAY USE DIFFERENT SOURCES vs. COUNTRY AND REGIONAL DATA, SO SUMS MAY NOT MATCH. IMPORTANT: NEGATIVE VALUES MAY INDICATE SOURCE DATA CORRECTIONS, AND MAY NOT REPRESENT [ e tWQter

DECREASES IN THE RELEVANT METRIC. WHERE YEAR-ON-YEAR CHANGE IS ‘IN/AT. CD YR el & SHared: Bgouce NS GRATE RESUTS. PEAGDSEE NOTEROIADATA social

° SOURCES: U.N.; GOVERNMENT AUTHORITIES; GSMA INTELLIGENCE; ITU; EUROSTAT; CNNIC; KANTAR & IAMAL; PLATFORM RESOURCES; OCDH; BETA RESEARCH CENTER; KEPIOS ANALYSIS. ADVISORY: SOCIAL
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INTERNET ADOPTION

INDIVIDUALS USING THE INTERNET AS A PERCENTAGE OF TOTAL POPULATION
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SHARE OF GLOBAL INTERNET USERS

INDIVIDUALS USING THE INTERNET IN EACH REGION AS A PERCENTAGE OF TOTAL INDIVIDUALS USING THE INTERNET AROUND THE WORLD
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NORTHERN
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AMERICA
»" . 0
&, 66.4%
GLOBAL SOUTHERN
AVERAGE AMERICA

SOURCES: KEPIOS ANALYSIS; COMPANY ADVERTISING RESOURCES AND ANNOUNCEMENTS; CNNIC; BETA RESEARCH CENTER; OCDH. ADVISORY: SOCIAL MEDIA USER IDENTITIES MAY ‘\IE PI RESENT
UNIQUE INDIVIDUALS. NOTES: L(J S NOT INCLUDE LJ"TJ" FOR SYRIA. REGIONS BASED ON THE

FIGURES FOR LOCAL AND REGIONAL SOCIAL MEDIA USE RELY ON DIFFERENT DATASETS

UNITED NATIONS GEOSCHEME. COMPARABILITY: SOURCE AND METHODO LE)(Y HANGES; BASE REVISIONS. qre
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SOCIAL MEDIA USE vs. TOTAL POPULATION

SOCIAL MEDIA USER IDENTITIES AS A PERCENTAGE OF THE TOTAL POPULATION (NOTE: USER IDENTITIES MAY NOT REPRESENT UNIQUE INDIVIDUALS)

GLOBAL OVERVIEW
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SHARE OF GLOBAL SOCIAL MEDIA USER IDENTITIES

ACTIVE SOCIAL MEDIA USER IDENTITIES IN EACH REGION AS A PERCENTAGE OF TOTAL GLOBAL ACTIVE SOCIAL MEDIA USER IDENTITIES

GLOBAL OVERVIEW
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MOBILE CONNECTIVITY

CELLULAR MOBILE CONNECTIONS COMPARED WITH TOTAL POPULATION

GLOBAL OVERVIEW
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VIETNAM
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VIETNAM *

OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

NOTE: SIGNIFICANT REVISIONS TO SOURCE DATA MEAN THAT FIGURES SHOWN HERE ARE NOT COMPARABLE WITH PREVIOUS REPORTS. SEE THE IMPORTANT NOTES AT THE START OF THIS REPORT FOR DETAILS VIETNAM
TOTAL CELLULAR MOBILE INDIVIDUALS USING SOCIAL MEDIA
POPULATION CONNECTIONS THE INTERNET USER IDENTITIES

99.19 168.5 78.44 72.70

MILLION

YEAR-ON-YEAR CHANGE

+0.7%

+655 THOUSAND

URBANISATION

39.8%

MILLION

YEAR-ON-YEAR CHANGE

+3.2%

+5.1 MILLION

TOTAL vs. POPULATION

169.8%

MILLION

YEAR-ON-YEAR CHANGE

+0.6%

+502 THOUSAND

TOTAL vs. POPULATION

79.1%

MILLION

YEAR-ON-YEAR CHANGE

+9.8%

+6.5 MILLION

TOTAL vs. POPULATION

73.3%

MEDIA USER IDENTITIES MAY NOT REPRESENT UNIQUE INDIVIDUALS. COMPARABILITY: SOURCE CHANGES AND BASE REVISIONS. FIGURES ARE NOT COMPARABLE WITH PREVIOUS REPORTS. GLOBAL DATASETS are (o)M |
MAY USE DIFFERENT SOURCES vs. COUNTRY AND REGIONAL DATA, SO SUMS MAY NOT MATCH. IMPORTANT: NEGATIVE VALUES MAY INDICATE SOURCE DATA CORRECTIONS, AND MAY NOT REPRESENT . e tWQter

DECREASES IN THE RELEVANT METRIC. WHERE YEAR-ON-YEAR CHANGE IS "[N/A]", C@@Wﬁ%‘&d@dl(&.%h@re‘dL b‘yDUCt II\@J(FQRATE %SUT_JS. btz’\@Stt l\@TEﬁO?ﬂ\D/FA SOC|GI

° SOURCES: U.N.; GOVERNMENT AUTHORITIES; GSMA INTELLIGENCE; ITU; EUROSTAT; CNNIC; KANTAR & IAMAL; PLATFORM RESOURCES; OCDH; BETA RESEARCH CENTER; KEPIOS ANALYSIS. ADVISORY: SOCIAL
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COD Meltwater

Why do marketers use

social listening?

according to Meltwater’s State of Social Media 2024

To

55%

To better understand my
target audience

34%

To raise brand
awareness

See how your strategy compares to responses from several
thousand marketing professionals in Meltwater’s report.

0 To benchmark against
29 0 competitors

To gather and analyze
consumer insights

43%

manage brand
reputation

30%

23%

To identify and
manage crises
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THE SOCIAL RECKONING

IN ANEW ERA OF SOCIAL,
EVERY BRAND WILL BE JUDGED

Dive into We Are Social's latest trends report.

Explore the trends:
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DEMOGRAPHICS AND OTHER KEY INDICATORS

TOTAL
POPULATION

FEMALE
POPULATION

99.19

MILLION
URBAN POPULATION DENSITY
POPULATION (PEOPLE PER KM?)

39.8%

° SOURCES: KEPIOS ANALYSIS; UNITED NATIONS; LOCAL GOVERNMENT AUTHORITIES; WORLD BANK; UNESCO; CIA WORLD FACTBOOK; OUR WORLD IN DATA; INDEXMUNDI; KNOEMA.

e?2290

50.6%

316.4

POPULATION ESSENTIALS

MALE
POPULATION
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49.4%

OVERALL LITERACY
(ADULTS AGED 15+

95.8%

GRk

*

VIETNAM

YEAR-ON-YEAR CHANGE
IN TOTAL POPULATION

MEDIAN AGE OF
THE POPULATION

+0.7%

+655 THOUSAND

33.0

FEMALE LITERACY
(ADULTS AGED 15+)

MALE LITERACY
(ADULTS AGED 15+

94.6% 97.0%
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ol POPULATION OVER TIME *

2 4 POPULATION BY YEAR, WITH YEAR-ON-YEAR CHANGE
VIETNAM

992 M
90.8 M 91.7M 92.7TM 93.6 M 94.5M 953 M 96.2 M 97.1 M 97.8 M 98.5M

I I | | +o9° | +0.9% +09' ‘ or/

JAN JAN JAN JAN JAN JAN JAN JAN JAN JAN JAN
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 yloyZ

“M" DENOTES MILLIONS (E.G. “1.23 M" = 1,230,000), AND “B" DENOTES BILLIONS (E.G. “1.23 B” = 1,230, OuO 000). WHERE NO LETTER IS PRESENT, VALUES ARE SHOWN AS 1S. COMPARABILITY: SOURCE qre (O) Meltwcter
CHANGES AND BASE REVISIONS. FIGURES MAY NOT CORRELATE WITH VALUES PUBLISHED IN QUR PREVY,

ownloaded & sharedby Gz 290 o0y AT social

° SOURCES: UNITED NATIONS; LOCAL GOVERNMENT AUTHORITIES; KEPIOS ANALYSIS. NOTE: WHERE LETTERS ARE SHOWN NEXT TO FIGURES ABOVE BARS, “K” DENOTES THOUSANDS (E.G. “123 K" = 123,000,
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Al AGE DISTRIBUTION OF THE POPULATION o

2 24 THE NUMBER OF PEOPLE IN EACH AGE GROUP, AND ASSOCIATED SHARE OF THE POPULATION

VIETNAM
=
s = s s 9 g 2
~ ~ 9 o ‘3'22
O G o)
S s
\ogz
s« & S
¥ o
S\
(o8]
=
S
- wn M
S N < T
= S wn
N o
B 7 F

7.2% 7.5% 7.3% 7.0% 6.9% 7.4% 8.3% 8.0% 7.6% 7.0% 6.0% 5.1% 4.8% 4.0% 2.7% 1.4% 0.9% 0.5% 0.2% <0.1% <0.1%

AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE AGE
0-4 5-9 10-14 15-19  20-24  25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70-74 75-79 80-84 85-89 90-94 95-99 100+

SHARE OF THE TOTAL POPULATION. WHERE LETTERS ARE SHOWMN NEXT TO FIGURES ABOVE BARS, “K" DENOTES THOUSANDS (E.G. “123 K" = 123,000), “M" DENOTES MILLIONS (E.G. “1.23 M" = 1,230,000}, AND
“B" DENOTES BILLIONS (E.G. “1.23 B” = 1,230,000,000). WHERE NO LETTER IS PRESENT, VALUES ARE SHOWN AS |S. COMPARABILITY: SOU RCE‘E‘,HANGES AND BASE REVISIONS. FIGURES MAY NOT CORRELATE are (O) Meltwqter

L]
WITH VALUES PUBLISHED IN OUR PREVIOUS REPORTS. Downloaded & shared by GRB @220 o0xAT social

o SOURCES: EXTRAPOLATIONS OF DATA PUBLISHED BY THE UNITED NATIONS AND LOCAL GOVERNMENT AUTHORITIES. NOTES: PERCENTAGE VALUES BELOW EACH BAR REPRESENT THE RESPECTIVE AGE GROUP'S
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