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A=< WEBSITE INSIGHTS

Acquisition

Branding

Content

Measurement




A=< WEBSITE INSIGHTS

To engage and convert

The central landing page of content, paid
activities and search results.




4~ TYPES OF WEBSITE

Corporate Website

Vé VNG Tin Tuc San pham Con ngudi Trach nhiém céng déng Co hdi nghé nghiép

VNG CORPORATION

Technology champion of Vietnam




4= TYPES OF WEBSITE

Brand site

ULTRA TITANIUM

f\

BEP Sl\ G

/9= BANG CAP TU THUY $

N Y

CHAO MUNG DEN VOI

SUNHOUSE* )




4~ TYPES OF WEBSITE

Brand Site
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Vingroup phdt ddng chién dich “Vi Thi do trong xanh”
— Kéu goi nhguai dan chung tay giam phat thai



4~ TYPES OF WEBSITE

Microsite/Campaign site
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Discover your creative personality

Start Test

The Types

| F.\\ by Adobe Create \



A=~ TYPES OF WEBSITE

Microsite/Campaign site
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4~ TYPES OF WEBSITE

Landing Page

FITNLEISFSO&R\P!)IGAA DICHVU v CAULACBO v LICHTAP/SCHEDULE HOIVIEN v QUATANG Q TAP THU MIEN PHi

TRAI NGHIEM TAP
MIEN PHI

Hay dé lai théng tin va chung téi sé lién hé ban trong
vong 24h! (Khi phat sinh thanh toan, vui long chi thanh
toan cho céng ty California Fitness & Yoga, khéng giao
dich hay chuyén khoan vao tai khoan khéng phai cta
Cong ty California)

So6 dién thoai *




4~ TYPES OF WEBSITE

Platform site

TIKI

Tot & Nhanh

Cam két €& 100% hang that
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TOP DEAL Tiki Trading Coupon siéu Xa kho giam
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Mot sach Tiki

Yéu bép Khoe dep toan
nghién nha dién

Thé gidi cong
nghé

Cung me
cham bé

Hang ngoai
gia hot




4=< ELEMENTS OF WEBSITE

Website

{House)

Web Hosting

Domain Name
( Address)

Design

Internet (Room Layout & Materials)
(Street)




MAKE A WEBSITE



a=»< MAKE A WEBSITE

Make easy for consumer to find you

01 Domain}

/
\

Have them go inside and be impressed 02 Design

03 Content Make them stay longer and come back often

04

Make the website durable, visible, accessble Technology




=< DOMAIN

Short and concise
Easy to type and remember

Be clear on domain

strategies and levels

Corporate site > brand site >
microsite/ landing page

Consider SEO domains

Consider domains with relevant
keywords, brand name for SEO

o Buy early. Buy all

Secure corporate and brand domain



4~ DESIGN

Objectives Features Sitemap WAIGCHEINES User-flow

Client & Agency

Design HTML Code Test Content



4~ DESIGN

ABC rules

Navigation & Structure

Logical UX

Aesthetic Ul

Call-to-action




A< CONTENT

Valuable Relevant Diversified



A< CONTENT

/‘ Brand positioning

€ Roles and objectives

€ Planned sitemap

_______________________________________ ’ Campaign Big Idea

& Strategic keywords

& Action Plan

\*‘ Deployment Platforms



~ CONTENT PLAN

05 BRAND GUIDELINES

what to write, what not to write?

o TONE AND VOICE

Brand personalities
03 BY WHOM
Author,

iInfluencer,
opinion leader?

TOPICS

What, who, when...

CONTENT TYPES

Editorial, pictorial, infographic,
videocontent and so on

O



A=< CONTENT PRODUCTION

WHO & HOW

Who is in charge of production
(writing, shooting, editing and so on)

WHO WILL RESPONSE?
RESPONSE PROCESS?

WHO WILL APPROVE FINAL CONTENT?
HOW AND WHEN CONTENT IS PRODUCED? APPROVAL PROCESS?



47< CONTENT DELIVERY

When and where do we deliver? ((// 1 3 ‘_

\E/

7
Which platforms/channels? ((z 3

&/

. 7
Schedule: what time? What day? (( 33

K&/

Which tools to publish andmanage? ((//i j
Auto, schedule, ad-hoc? \&\E,

Media push?




A=< TECHNOLOGY

Bandwidth Capacity

Estimate and prepare for the high (most visited)
and low (nhormal state).
Make sure the website can handle massive traffic
during peak time.
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Search engine friendly oo [ AN - ~ ‘ Compatible & Responsive
Make sure we have visible to Google and /

other search engines.,. . I Viewable on different browsers (chrome, Firefox,
Less Flash, more valid HTML, fill in all the Ck v }) Safari Internet Explorer, and so on).
meta-tags, page titles and description. / Consistent tool on different devices and screen

O— A —O sizes using Responsive Design).
Speed o—---————mmmmm o Cg ‘// / l
Server location: the nearer, the faster Z

Server quality: more powerful, more storage, and speed \_ )
Programming quality: only load what needed

Easy to update and refresh content using CMS
(Content Management System) Plan for
Mmaintenance and extensible updates..
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the end

[ www.dinhtienminh.net j [@ dinhtienminh@ueh.edu.vn ]




