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WHAT IS SOCIAL MEDIA MARKETING?



=< SOCIAL MEDIA MARKETING DEFINITION

Social media is the term commonly given to Internet and mobile-based channels
and tools that allow users to interac with each other and share opinions and content.

Social media involves the building of communities or networks and encouraging
participation and engagement.

(CIPR,2071)

Social media encourage audience participation, interaction and sharing.

Social media marketing focuses on social media to achieve marketing objectives.



A=< SOCIAL MEDIA PLATFORMS
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A=< SOCIAL MEDIA PLATFORMS

SOCIAL MEDIA MARKETING PLATFORMS
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Source: WordStream. (n.d.). Social media marketing for businesses. WordStream.
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Users 2.5 Billion

2 Billion 1.5 Billion 611 Million

Millennials,
older adults

Age Gen X

Millennials,

Millennials,
Gen X, BB

Gen Z,
Millennials

Long—form
video
tutorials,
vlogs

networking,
thought
leadership

Content

B2B marketing,

Brand
awareness,
driving traffic,
increasing sales

- Short-form
Visual content, video content,

fashion, beauty, gntertginment,
travel, lifestyle trends

updates,
thought
leadership

Lead

Building brand generation,

awareness,
Best educating
for audiences,

driving rraffic to
websites

company
culture,

attracting
talent

showcasing

Millennials,
Gen Z
\

Customer
service,
breaking news
announcements
building
communities

Engaging
younger
demographic,
promoting
Video
content

Reaching a
broader
audience,
influencer
marketing,
promoting
events

Influencer
marketing,
brand building,

product
promotion

y

Source: Parraq, S. (2023, January 19). Detailed comparison of social media platforms. Mindesigns.




SOCIAL MEDIA MARKETING TOOLS



47 SEO & KEY WORD

Viral marketing
Influencer marketing

Community marketing

Referral programs




4= DISCUSSION

Analyse “Lac xi MoMo 2020" campaign:
e Objectives?

e Message? W = &
e Social media platforms?? <

e Social media marketing tools?
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