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MUC TIEU BAI HOC s

VW Hiéu rd cadc cédp do cla san pham va cach phan loai san pham.

v Phan tich dudc cdc guyét dinh guan trong trong chién lugdc san
oham, dong san pham va danh muc san pham.

v Nam ving quy trinh phat trién san pham mdi va chién lugc cho
tuUng giai doan trong vong ddi san pham.

\ 4 Hiéu dugc cac khai niém md réng vé marketing dich vu va xay dung
thuong hiéu manh.



NOI DUNG BAI HOC —s

O1 Nghién ctu thitrusng la gi?

02 Cacloai d liéu va ki thuat thu thap

03 Quy trinh nghién cdu thij trudng



O]
Chién lugc san pham
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Hay cho biét trong qua trinh ban (cung cap) san pham (dich vu),
anh/chi cé thé canh tranh trén cac yéu té nao? Vi sao?

&

Bdan hang Ia nghé thuét thuyét phuc ngudi khac lam moét
viéc ma ban khéng ¢6 quyén bat ngudi ta lam viéc do
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Cac yéu té cau thanh san pham hadu hinh:

Lagi ich
co ban
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San pham tiém nang

San pham gia tang

CSKH

San pham gia tang

<

Bao hanh

San pham coét 10

Nguon: Philip Kotler, 1994.
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Cdc yéu té cau thanh san phdm vé hinh:

Khéng thé

Tinh vo hinh .
tach roi

@

Thiéu tinh
on dinh

Khoéng thé
luu trd

Ngudn: Business Edge, 2005
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Khdach hang thoa mdn khi nao?

CTha mén 3

SP/DV: Thuan tién: Con nguai:
- Pa dang - Pia diém - KV nang
- Chat lugng - Gig giao dich - Trinh do
- DV ban - Thanh toan - Thai do
- Hanh vi

Nguoén: Chdm séc khdch hang — Phat huy Igi thé canh tranh, B6 sach Quadn tri Marketing, NXB Tré, 2003
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Nhan hiéu la gi?

« Nhan h
e NOcoOt

phép p

iéu la mot thudc tinh quan trong clda san pham.

né la tén goi, kieéu dang, biéu tuong, hoac bat cd dac diém nao c

nan biét san pham cuda nha cung cap nay vdi san pham cua n

cung cap khac.

NO

N4d

Nguodn: AMA
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Thuong hiéu la gi?

Thudng hiéu la
1?
« L3 mot cam két tuyét doi vé chat lugng, dich vu va gid tri trong mot thdi gian

dai va dudc chidng nhan qua hiéu qua s dung va su thoa man cua khach hang.

* L3 phan hon, la uy tin, 1a hinh anh cda céng ty trong tdm tri khach hang, |a niém
tin ma khach hang danh cho cong ty.

Nguon: AMA
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San pham Thwong hiéu

Thuwong hiéu

Khai niém kiéu cii Khai niém kiéu méi

“Mbt san pham tot cé thé tao 1ap mot thuong hiéu manh va mét thuong hiéu manh
khong thé khéng cé6 moét san pham tot’.

Anh/ Chi cho biét vai tréo cua moét san pham daéi vai viéc tao 1ap thusng hiéu la gi?
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Product-mix
Product item Product item Product item
Product item Product item Product item
v
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Lwu y: Su twong thich (hai hoa) cia hén hgp san pham thé hién mic dé gan gdi cha hang hoéa thudc cac nhém chiang loai khac nhau.
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P& G (Product-Mix Width)
Detergents Toothpaste DISPOSS::I])e AL Diapers Paper Tissue
Ivory Snow [Tor
FP%%DU CT- (59) (1879) Charmin
LINE Dreft (ecm | (£2¢)
LENGTH) (1933) (1952) Kirk’s Pampers
(1885) (1961) Puffs (1960)
Tide Crest
(1946) (1955) Lava Luvs (1976) | Banner (1982)
(1893)
Cheer Summit (1992)
(1950) Camay (1926)
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e Chién lugc dong san pham.

« Chién lugc tdp hdp san pham.

« Chién lugc cho tUng san pham cu thé.

Tang giam tinh dong nhat: Kinh doanh / »Produc‘r—mix

Mot ITinh vuc hay nhiéu linh vuc.

Product item Product item Product item
Product item Product item Product item
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02
Cac chién lugc phat trién san pham mdi
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Theo anh/chi, sdn pham nhu thé nao thi dugc xem |a san pham
maéi?

Tai doanh nghiép anh/chi, bao lau thi cé mot san pham madi ra dgi?
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San pham
Hién tai Mo
Hian tai | @M nhap | Phat trién
Thi =7 thitruong | san pham
truon 24 42
8| Mg | Phattrién | Dadang

thi truong hoa

Chién lugc dong SP - Chién lugc hon hop
theo chiéu sau SP theo ma tran
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EXHIBIT 10-5 New-Product Development Process

Idea Screening Idea Development Commercial-
generation evaluation

"Roll out" in

select markets
Final ROI
estimate

Adapted from Frank R. Bacon, Jr., and Thomas W, Butler, Planned Innovation (Ann Arbor: Universty of Michigan
Insttute of Science and Technology, 1980).
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Percent adoption

Time
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Copyright (c) 2007 John Wiley & Sons, Inc.
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Md rdng vong db‘i{——---'
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Source: Business Edge, 2005
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EXHIBIT 10-3 Typical Changes in Marketing Variables over the Product Life Cycle

o —P +

- Market
introduction

Market
growth

Sales
decline

s
Competitive | Monopoly or | Monopolistic ~ |Monopolistic -
situation mnog:_ltli:Uc competition :ﬂ'::::ﬁwn or =
competition or oligopoly Rosdiny ioweand
pure competition
Product One or few Variety—try to | All "same™ Some drop out
find best Battle of brands
product
Build brand
familiarity
Place Build channels Move toward more e
Maybe selective distribution intensive distribution
Promotion Build primary Build selective demand t
demand
Pioneering- Informing/Persuading — Persuading/Reminding
informing {frantically competitive
Price Skimming or Meet competition (especially in oligopoly)—»
penetration

or
Price dealing and price cutting

>

Source: Philip Kotler, 1994, p449.
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THANK YOU




