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MUC TIEU BAI HOC —<

v Hiéu cdc khai niém co badn xoay guanh xay dung chién lugc
truyén thdéng

v Phan biét dudc cac loai hinh truyén théng pho bién



NOI DUNG BAI HOC —s

O1 Chién lugc truyén théong

02 Cacyéutdanh hudng dén truyén thdong
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Chién ludgc truyén thong



KHAI QUAT VE TRUYEN THONG _<

San pham

2 Quang

5 % Khuyén
Phan pho1

Marketing Mix BHTT
L J o Marketing

Qui trinh QHCC

Dau hi€u
vat chat




QUIZZ: Cac cong cu truyén thong thudng hiéu —
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Website Search Digital Media

Social Media Mobile Game




QUIZZ: Cac cdng cu truyén théng thuong hiéu e

Correct Answers 76

Website Search Digital Media

Social Media Mobile Game
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KHAI QUAT VE TRUYEN THONG
Website 1.0; 2.0; 3.0; 4.0

Online SEO
Marketing ) SEM

Email Marketing

Social Media

Digital Mobile
Marketing | Marketing

E-Media
Marketing
Radio/TV
Marketing

Ngudn: lan Fenwick, Kent Wertime, Tiép thi sé - Hudng dan thiét yéu cho Truyén théng mdi va Digital Maketing, NXB Tri Thic, 2009, trang 60.

Short messaging service

Multimedia messaging service
Mobile internet

Mobile Apps
Digital billboard




Chién ludc truyén thong

CAC HOAT DONG TRUYEN THONG

- Sdn phdm

; ’ - G14 ca Thi
- Quang cao y - Phan phéi truong
- Ban hang truc tiép _ IMC muc tiédu
- Khuy&n m4ii/ mai '
- Tuyén truyén/ QHCC
- Marketing truc tiép




MO HINH THU BAC - HIEU QUA

Chura biét e
: Quén
Bi€t v€ san pham [«
Khong
hi€u
! Hi€u v€ san pham [J:10
Tin cay Ngl\u
: ngo
I T' ~ 9 P L ....... ’
| Tin vao san pham [0
Nhén thic : Bang
ve 1giich : quan
Mua -------- ;

Nguon: Philip Kotler & ctg, 1994
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Cac yéu té anh hudng dén truyén thong



CAC YEU TO ANH HUGNG DEN TRUYEN THONG

Loai sadn pham

45
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B HCN
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——
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Quang cdo Khuyén

Truyén

mal truc théng Nguén: Philip Kotler & ctg, 1994
tiép




CAC YEU TO ANH HUGNG DEN TRUYEN THONG

Su san sang cua NTD

Personal
selling

Sales
promotion

>

Awareness Comprehension Conviction Ordering Reordering

Advertising and
publicity

Promotional cost effectiveness

Stages of buyer readiness
Nguon: Philip Kotler & ctg, 1994




CAC YEU TO ANH HUGNG DEN TRUYEN THONG

Chu ky séng san pham

A

E

-y

=

=

% Khuyé&n mai

A Quang cdo/ Tuyén

truyén
Bén truc tiép

h.

Gidi1 thi€u Tangtrudng Trudngthanh  Suy thoai

Cic giai doan vong doi san phdm

Nguon: Philip Kotler & ctg, 1994




Chién ludc truyén thong

Giam gia
Thuong

Tang qua
Trung bay SP
Huan luyén NV
Demo SP

HO tro ban hang...

San pham mau
Phiéu giam gia
Coupon

Tang qua

Tang s6 luvgng
X6 so (Lottery)
Thi (Contest)
Tro choi (Games)
Th* mién phi
Theé VIP

Tra lai tién
Giam tién

Hoi cho
Tai liéu
HOI nghi
Seminar
Giam tién
SP mau

Ngudn: Philip Kotler,
2003



Advertising

* Analogue

* Mass Media

> T\./

* Radio

¢ Primt

¢ Qutdoor

e Other
* Digital

* (PPC) Adwords,
¢ Facebook

o Other paid Social Media

Personal Selling

o Facy

Figure 4: Executives who perceive “Marketing” as meaning “advertising”, “promotion” or “selling" are in for a

THE PROMOTIONAL MIX:

MARKETING COMMUNICATIONS

Advertising

Sales
Promotion

Sales Promotions
(Support promational
gctivities to réintorace &
COMMUNICaDONS)
« B11
* Tracke Marketing
e Evant Activity
* Produtt Sampling
* Dyract Rasponse
* Tractitaonal & Online
* Praes, Give-aways
Swespstakes, Incentives
Ot

Public Relations

* Publicity
* Analogue e.g. Print
* Digital v.g. Content

Marketing

* Sponsorship

* Phianthropy
{e.q Donations)

* CSR {Corporate Socal
Responsibiiity)

* ORM (Crganisationai
Reptation Managemant)

« DPM (Digital Presencs
Managoement)

world of pain. These disciplines form part of “Marketing Communications” which is a subset of marketing
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