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TRI TUE NHAN TAO VA
UNG DUNG VAO MARKETING
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PGS TS. Pinh Tién Minh

« Gidng vién cao cap, Trudng B6 mdn Marketing — Khoa Kinh doanh
Quoc té & Marketing — Trudng Kinh Doanh UEH — Pai hoc UEH.

« Giang day cac chudng trinh dao tao lién két quéc té, chuong trinh toan
phan va ban phan tiéng Anh.

« Huan luyén va bao tao cac chuong trinh cho ndi bd doanh nghiép,
gidm doc diéu hanh, gidm doc kinh doanh va chuyén vién hoach dinh.

« Tham gia nghién cdu han lam va Ung dung trong linh vuc Marketing,

hanh vi tiéu dung, chuyén doéi sé va cong nghé so.
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https://dinhtienminh.net/
https://dinhtienminh.net/
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4. Tiép can cac xu hudng va thuc
tien mdi théong qua tinh hudéng
thuc té va cac nghién cldu vé Al
va Big Data trong marketing.

3. Phat trien kha nang phan tich 2. Nang cao nang luc ung dung

hanh vi khach hang va hoat dong Al va Big Data trong quan ly, lap
marketing trong boi canh k& hoach va ho trg ra quyét dinh
chuyén doi so. marketing cho doanh nghiép.
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Phan 1: Tong quan Al va Phan 3: Al Business Phan 5:
dd lieéu trong marketing Framework Conversational Al

Phan 2: Nam bat Phan 4: Big Data
Marketing Insights, Data Analytics
Analytics in Marketing and
Customer Analytics
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PIEM HOC PHAN
TRI TUE NHAN TAO VA UNG DUNG VAO MARKETING

{@ Pieém qua trinh (50%) :

Bai tap prompting Bai tap ('ng dung Al Bao cao du an Training Al
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No6i dung hoc

Hoat déng cua sinh vién

Buoi 1

Gigi thiéu moén hoc

Bai1: Tong quan vé Tri tué nhan tao

Thanh 1ap nhém, chon doanh nghiép/thucong hiéu cho du an

(A) S0 dung 3 loai Al (moi Al dung 3 loai prompt) d& dé cap trong bai hoc dé mé tad doanh nghiép/thuong hiéu +
1van dé marketing cda DN. Sau dé so sanh va rdt ra nhan xét cia nhém vé két qua phan tich cla tung loai
prompt.

Budi 2 |Bai2: Prompting & Al Business Framework Luu y: Bailam can thé hién dugc:
- Phiénban1 (promptthd).
- Phién ban 2 va 3 (prompt cai tién bang cach thém bdi canh, rang budc, format output) trong 10 loai prompt
So sanh output va rut bai hoc.
Budi 3 |Bai3: Tong quan vé Marketing hién dai Muc tiéu marketing va boi canh thij truéng
(1) Thiét ké bang cau hoi
Budi 4 |Bai 4: Al trong nghién clu thitrusng (2) Chinh sdta bang cau hoi
(3) TiEn hanh khao sat
Buéi 5 |Bai5: Al trong phan tich khach hang (B) Phan tich két qua bang Al + Trinh bay két qua khao sat + prompt da s dung
Budi 6 |Bai6: Data-driven Marketing & Al Analytics
Budi 7 |Bai7: Marketing Data Foundation for Al
Budi 8 |Bai8: Al-driven Marketing Planning & Decision Making
(C) Trinh bay bdo cdo vai su ho trg tu cac cdong cu Al. Trong phan dé xuat hoat déng, nhédm can st dung Al dé
tao ra 3san pham demo. Vi du:
- Dung Al tao anh dé demo hinh anh san pham néu nhém dé xuat thay déi bao bitrong chién lugec marketing.
Budi 9 |Thuyéttrinh Al-driven Insight & Direction Report - Dung Al dé tao video quang cdo néu dé xuat cé dé cap dén quang cdo OOH hoac digital ads.

- Dung Al tao nhac két hdp Al tao video néu nhém dé xuat launching TVC.

(D) Trinh bay cach nhém da training va s dung Al nhu thé nao trong qua trinh lam bai (Link prompt)

Piém du an = 80% (C) + 20% (D)
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Xin mdi dat cau hoi.

Pé nghi hai ré trude khi bat dau hoc dé dat két qua tét nhat!
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www.dinhtienminh.net - dinhtienminh@ueh.edu.vn




