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K\// Trinh bay va phan biét dugc khai niém doi mdi sang tao trong san pham/dich vu
4 Phanloaiva minh hoa dudc cac loai hinh doi mdisan pham theo 6 nhom
L4 Motavavandungdudccacmd hinh/quy trinh doi mMdi san pham

K\// Giai thich va dp dung dudc quy trinh, logic clia doi mdi dich vu
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» Poi mai san pham/dich vu [a viéc tao ra hodc cai tién cic san pham va dich vu; hudng dén muc tiéu lam thay
\ doi nén tang canh tranh.

y Poi mdi sdn pham/dich vu la mot chudi hoat dong bién y tudng thanh san pham/dich vu mdi va thucng mai
\\ hoéa thanh cong.

Tidd, J, & Bessant, J. R. (202])
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FIGURE 10.5 How technological and market maturity influence the commercialization process

Tidd, J, & Bessant, J. R. (202])
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IMPROVEMENTS AND REVISIONS
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Quy trinh d6i méi san pham

FIGURE 10.1 Stage-
gate process for new
product development

Source: Cooper, R.G.,
Winning at new products.
4th ed., 2011, New York:
Basic Books; Cooper,
R.G., Doing it right: Win-
ning with new products.
Ivey Business Journal,
2000. 64(6), 1-7.

Tidd, J, & Bessant, J. R. (202])
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FIGURE 12.2 NSD PROCESSES.
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TABLE 12.1

METHODS FOR NSD.

Step

Methods

Opportunity identification

Customer understanding

Concept development

Process design

Refinement and Implementation

Perceptual map (Schmalensee and Thisse, 1988)
Trend analysis (Lee et al., 2001)

Observation (Ronney et al., 2000; Bhavnani, 2006)
Interview/focus group (Ulrich and Eppinger, 2007)
Conjoint analysis (Green et al., 1981)

Analytic hierarchical process (Armacost, 1994)
QFD (Hauser and Clausing, 1988)
Brainstorming/brainwriting (Dominick et al., 2000)
Benchmarking (Cooper et al., 2004)

QFD (Hauser and Clausing, 1988)

Services blueprint (Shostack, 1984)

Process flow diagram (Davis and Heineke, 2003)
QFD (Hauser and Clausing, 1988)

FMEA (Stamatis, 1995)

Poka-yoke (Chase and Stewart, 1994)

Robust design (Taguchi, 1987)
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