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TRI TUE NHAN TAO VA
UNG DUNG VAO MARKETING

Giang vién: PGS TS Binh Tién Minh
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Trinh bay va phan biét cac khal niem
Nnén tang cua data-driven marketing
va Big Data trong marketing
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O1 Data-driven & Big Data trong Marketing
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DATA-DRIVEN MARKETING LA GI?

Data-driven marketing (Ti€p thi dua trén d{ liéu) la phucng thuc tiép thi su dung dit liéu lam nén
tang cho moi quyét dinh. DU liéu dudc thu thap tU nhiéu ngudn khac nhau (website, mang xa hoi,
CRM, diém ban hang,...) sau dé dudc phan tich dé hiéu ré hanh vi, nhu cau va mong muon cula khach

hang.

(Phillip Kotler, 2021)
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BIG DATA LA GI?

Big Data |3 cac tap d{ liéu co kich thudc vuct kha nang cuda cong cu cd s3 d liéu truyén thong trong
thu thap - luu trd - quan tri - phan tich.
Gentsch, P. (2018).

Big Data khéong chi “Idn” vé mat kich thic: ma con nam 3 téc do, diém cham trén mai trudng so, va

kha nang phan tich ndng cao (deep learning/semantic analytics) gidp tang “gia tri phan tich”.
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Pac trung cua Big Data

SV's
OF DATA

VOLUME

Amount of Data

VALUE
Worth of Data

VELOCITY VERACITY

Diversity of Data Speed of Accuracy of Data
Data Generation

Source: Geerts, G. L., & O'Leary, D. E. (2022)
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02 Al-Machine Learning hoat dong thé nao trén di liéu marketing
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Moi quan hé Al - Big Data - Machine Learning

Al D ML 5 Deep Learning
« Al (Artificial Intelligence) Ia linh
vuc nghién cUdu cac tac nhan nhan
tin hiéu tu MOoi trudng va thuc hién
hanh dong.

Data
« ML (Machine Learning) la nhanh | —

cua Al tap trung vao viéc hoc tu dU

lieu/kinh nghiém dé cai thién kha

nang du doan/ra quyét dinh.

« Big Data cung cap ‘nhién liéu’' cho
ML/AI

. Data Science 1a ‘viing giao' dé bién Big Data la ha tang & di liéu » dudc Data Science xu ly/bién
d{ liéu thanh gia tri kinh doanh. doi » dung ML/AI dé tao insight & hanh déng.

Dhar, V. (2013); LeCun et al., 2015, Manyika et al., 2011, Russell & Norvig, 2020
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ML trong Marketing Analytics

Muc tiéu: du dodn hanh vi tuong lai dé ra
quyét dinh trudc khi su viéc xay ra

NHOM 2  n . s .
PNHUIC & MI{C tle,u. pthan khL,JC va ,h|eu c\ifung
KHAM PHA cau truc phan khuc khach hang

INSIGHT

Muc tiéu: “dung ngudi — dung luc - dung Noi _NHOM3
dung — dung kénh"” CA NHAN HOA

NHOM 4 Muc tiéu: bién “ch{ va cam xdc” thanh
PHANTICH DU LIEU § di liéu dé ra quyét dinh

PHI CAU TRUC
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03 Quy trinh trién khai & vi du vé marketing dua trén dii liéu
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Quy trinh trién khai Data-driven marketing

Pat cau hoi Phan tich Po ludng

e
1]

Chon dii liéu Hanh dong Toi Uu
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Vi du Marketing dua trén di liéu

Phan tich dU liéu mua hang, danh gia san pham dé dé
xuat san pham tucng tu hoac san pham bo sung cho
khach hang trén website hoac uUng dung di dong.

Pé xuat san pham phu hgp

SU dung thuat todn hoc may dé du doan san pham ma
khach hang cé kha nang quan tam.
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Vi du Marketing dua trén di liéu

Phan tich dU lieu hanh vi ngudi dung trén website (thdi
gian xem trang, ty |é thoat, ludt truy cap) dé xac dinh
Nnh{dng diém can cai thién.

TOi Uu hda trai nghiém website

SU dung A/B testing dé thd nghiém cac phién ban khac
nhau cla website va lua chon phién ban hiéu gua nhat.
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Vi du Marketing dua trén di liéu

Thu thap dU liéu nhan khau hoc, sd thich, hanh vi cula
khach hang tU nhiéu nguon (website, mang xa hoi, lich
sU tim kiém).

Kham pha cac mau hanh vi khach hang dé du doan
hanh dong trong tuang lai.

Quang cao nham muc tiéu

Hién thi quang cdo phu hgp vdéi ting Nnhém doéi tuong
trén cac nén tang quang cdo truc tuyén (Facebook,
Google, Instagram).

Tao ra cac nhém khach hang tiém nang.
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KETTHUC ®

www.dinhtienminh.net - dinhtienminh@ueh.edu.vn




